
A life well streamed  
Media Report 



‘Checking in’, updating a Facebook status 
and ‘instagramming life's latest moments is 
something done by almost 40 
million people every day, but what happens 
to our online presence after life?*  

Should the social posts stop there or is it 
now appropriate for our online lives to 
continue after death?  

Co-op’s new study, ‘A life well streamed' is 
the second in a series of reports looking in 
depth at the nation’s online profile.**  

It reveals the current trends in UK adults 
taking to social media to update about the 
death of a loved one. It also investigates 
how this affects those left behind.  

The UK's social profile  
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13%

17%

57%

64%

16%

13%

13%
of UK adults posted 

online about the 
death of a loved one 

44%
drafted their post in the 

form of a tribute

30%
detailed where and 
when they passed

29%
included memories  
about the loved one 25%

stated how their late 
loved one passed away19%

detailed charities  
friends could donate to

'Checking out' online - the new norm? 

Of these:  



47%
quickest way to let 

people know 

45%
to express how they felt 

about that loved one

25%
had no other way of 
contacting people

to stop people 
 contacting the 

deceased online

18%
worried they'd see  

people and have to tell 
them

18% 17%
wanted to see nice 

comments 
           about               

        their late 
            loved 
              one9%

because everyone 
else does

their loved one lived 
their life online and so 
this was appropriate 

16%
looked 

nice with photos

9%

Why people are posting about death?



At what age are we posting online 
following a loved one's death?

23%
 18-24 year-olds 21%

25-34 year-olds 

16%
 35-44 year-olds

12%
 45-54 year olds 8%

55-64 year-olds

65-74 year-olds

4%7%
75+ year-olds



27%
found it comforting 

25%
wouldn't have known 

the person had passed 
otherwise

14%
liked the fact they could easily 

acknowledge the death of an online 
friend 

26%
think such online posts are 

inappropriate 

16%
said seeing such  

online posts upsets 
them 

10%
say posting online 

about a death is 
'normal'

Impact of online posts about death  



Whose death are we posting about?

19%
close family 

members

15%
close friends

13%
their partner

12%
a celebrity 

6%
a distant relative

distant friends

5%
friend of a friend

5%



But would you snapchat that? 



Top social platforms used to post 
about a loved one's death

84%

5%
5%

18%
13%
11%
8%

Facebook

Twitter

Would create an online memorial 

Instagram

Would write a blog post 

LinkedIn

Snapchat



                    of UK adults want their loved ones to post             
              about their death online when they pass away 

think it's a good 
way of letting 
online friends 

know

 think it's a nice way 
of their memory 
living on online 

 say they live their lives 
online and so an online 
post about their death 

would be fitting

16%64% 57%

17%

33% have let their loved ones know this is what         
they want when they pass away 

11% of UK adults have detailed this specifically 
in their funeral plan

Planning for online after life 



uncomfortable posting  
the news online

45%
wanted to deal privately 

with their grief

20%
said their loved one 

wouldn't have liked it

19%
said loved one didn't use 

social media

18%
said an online post 
didn't occur to them

13%
worried they'd upset 

family and friends

wanted to put a note in 
the paper instead  

13% 8%
would find responses 

too upsetting

What's preventing posts about death? 

32%



Silver surfers: Life online after death

Furthermore 19% have personally posted 
online about the death of a loved one. Key 
reasons can be found over the page.  

36% of UK adults over 55's want their loved 
ones to post online when they pass away. 



55-64

65-74

75+ said it way the 
quickest way to 
update people

68%

32%

42%
had no other 
way letting 

people know

15%
wanted to stop 

people contacting 
the deceased 

online

said it way the 
quickest way to 
update people

50%

48%
said it way the 

quickest way to 
update people

had no other way 
of letting people 

know  

had no other way 
of letting people 

know

37%
wanted to stop 

people contacting 
the deceased 

online

wanted to stop 
people contacting 

the deceased 
online

29%

20%

year-olds 

year-olds

year-olds



Emer Coleman, Technology 
Engagement at Co-op Digital  
"The death of a loved one is one of the most 
intimate moments in our lives and this report 
demonstrates that the vast majority of us are 
happy to share our loss using social media. 

"But it also seems that people make clear 
decisions about the most appropriate 
channels to use with Facebook emerging as 
the platform of choice. 

"This speaks to the current intergenerational 
use and wide reach of Facebook. Whether that 
remains the same in the future has yet to be 
seen as younger people increasingly move to 
different social platforms. 

"It will be interesting to monitor future 
updates of these changes and choices." 



Jennie Bond, Journalist, Broadcaster 
and Royal Correspondent 
“During my career as a journalist, broadcaster and 
Royal Correspondent, it was my responsibility to 
report on births, deaths, marriages and everything 
in between. 

“In my role, striking the right balance of sensitivity 
could be challenging. This is why I find it 
fascinating that due to the increasing use of social 
media, our views on posting about people passing 
away are beginning to change. 

"There aren’t the same sensitivities surrounding 
breaking bad news on our social pages it seems. 

"This is reflected in Co-op’s study by the fact that 1 
in 10 people see posting online about someone’s 
death as ‘normal’.” 



Death of the sympathy card?

30%
think less people send 

sympathy cards 11%
say soon the sympathy 

card will not exist

19%
think people like 

posting publicly for 
others to see 

10%
think online posts are 

quicker and more 
effective

6%
 when their loved one 

passed they didn't 
receive many cards 

4%
prefer online posts to 

sympathy cards



David Collingwood, Head of Ops,  
Co-op Funeralcare
“With people increasingly using social media to 
update on everyday life, it’s no surprise that online 
sites are more frequently being used as forums to 
update on the news of someone passing away. 

“Our study reveals that 33% of those adults who 
want their loved ones to post online when they pass 
away have already let someone know that this is 
their wish or communicated it in their funeral plan. 

"I think that’s really important - we all deal with grief 
in different ways and my advice would be to 
consider if an online post is what your late loved 
one would have wanted and whether there is a risk 
of upsetting friends and family members by doing 
so.”  
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* 2016 ONS data: 
https://www.ons.gov.uk/peoplepopulationandcommunity/householdch 
aracteristics/homeinternetandsocialmediausage/bulletins/internetacce 
sshouseholdsandindividuals/2016 

** Research was conducted with ICM on behalf of the Co-op in January
2017 among 2000 UK adults.  
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