
So, I’ve been part of the radio trial in Leyburn and the biggest difference I think I’ve heard, is listening 

to the local charity adverts. It’s really nice to hear about something that’s just three or four miles down 

the road and actually have it advertised and we know we’re making a difference that way.  

The music is more modern, customers seem to like it better and it also mentions your local causes on 

the radio, so it’s good for the community.  

I just think the content’s better, the music, the presenters.  

The things that I like about the new presenters’ shows is that it’s more interactive, you’ve got brain 

teasers, little quiz things like ‘what are these lyrics from?’, I think that’s a lot better now it’s interactive, 

not only for customers but for the staff.  

I enjoy listening to the brain teasers, they’re quite interesting. I like the young lady on a Sunday 

morning, she’s good. Because I’m in the bakery on a Sunday morning so it’s just me, so it’s nice to 

have someone that I can actually enjoy listening to.  

I like the new adverts now because it’s not the same person droning on, it’s different people which 

makes it more lively, so you pay more attention. Local charities are mentioned a lot more now. It’s 

better for customers because they know where the money’s going, what the charities are and when 

we are and aren’t changing them.  

For example I heard a specific one about the Key Centre which is only a few miles down the road from 

us.  

People are more aware and we’re getting more members as well which is brilliant, we’re raising loads 

of money for our local charities.  

Some of us have asked if these adverts are being played in all Co-op stores and why they haven’t heard 

about other charities that other Co-op stores are doing, so Bedale store does different ones to us.  

Customers are noticing more, staff are noticing more.  

I would much rather keep this, it’s much more modern. Customers seem to like it, we wouldn’t want 

to go back, no.  

I feel it’d be a step back, I like the radio now.  

I like the variety, it got to a point where I could predict what song was going to be played next. I 

wouldn’t want to go back to the old system now.  


