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Hi, I’m Paul Caudwell, Health Wellbeing 
Manager for Co-op. It’s great to be asked 
to guest edit this issue of Let’s Talk  
About Food.

Let’s Talk About Food is 
produced by the Co-op Internal 
Communications team and 
scarlettabbott – 01904 633399  
scarlettabbott.co.uk

Did you know? December marks a major milestone for Co-op: 
it’s 175 years since the movement was born. 

Welcome to November’s issue 
of Let’s Talk About Food

We’ve been co-
operating since 
1844 and I don’t 
know about you,  
but that’s something 

I’m really proud of. Read more  
about our amazing heritage on  
the opposite page.

Every year, I look forward to seeing 
what our Delicious Food team comes 
up with to delight my Christmas 
taste buds. This year, we asked the 
‘innovation store’ team at Burton Road 

– West Didsbury, Manchester to tell 
us what they thought about some of 
this year’s most interesting Christmas 
products. Find out what they said  
on pages 6-7.

On pages 12-13, you’ll find a wealth 
of hints and tips to help you hit the 
ground running this festive period 
so don’t miss out on the life hacks, 
available to you as a Co-op colleague.

Jo Whitfield, Food CEO, takes us 
on a whistle-stop tour of the amazing 
things we’ve achieved this year – 

what a year 
it’s been! 
Check out her 
highlights on pages 20-23.

And lastly, I hope you’ll like the  
Big Co-op Crossword of the Year.  
Get puzzling and happy reading!

Dave
David Dopson  
Content Producer
Internal Communications

 Iknow that for many colleagues, Christmas is a joyous 
occasion, but it can be a difficult time too. On pages 
14-15, I’ve shared some of the wellbeing support that’s 
available to us all. Whether you need help with financial 
hardship or just a friendly chat, the services we provide  

are second to none. It really does give me peace of mind 
knowing they’re there for everyone, if and when we need it.

On pages 18-19, it was great to see an update on  
our Safer Colleagues, Safer Communities campaign.  
Our colleagues’ safety in store is important – especially as 
we move into the winter months and the nights get darker.

And finally, I’d like to echo Dave: 2019 has been a big  
year for our Co-op. When I see it spread out over  
pages 20-23, I can’t believe we’ve managed to achieve  
all that in just under 12 months. Wow! 

Paul
Paul Caudwell 
Health Wellbeing Manager

Co-operation
highlights
1844  Rochdale Equitable Pioneers  

Society is founded to improve working  
and living conditions and sell honest food  
at honest prices

1846  The Rochdale Pioneers Society 
registers its first female member – with equal 
rights to the men

1863  The Co-operative 
Wholesale Society 
(CWS) is established  
in Manchester

1883  The Women’s Co-operative Guild 
is established and begins campaigning  
on issues including women’s health,  
maternity and the vote

1905  CWS opens an excursions  
department to arrange day trips  
and holidays for members

1917  The Co-operative Party is set  
up to give co-operatives a political  
voice and representation in Parliament 
following World War One

1942  The London 
Co-operative Society 
conducts the first 
experiment into  
self-service stores

1968  A new logo  
is introduced by  
CWS for use by all  
co-operative societies

1985  CWS bans animal 
testing on own brand products

1999  CWS becomes the first retailer to  
stock Fairtrade products in every food store

2003  The Co-operative Group switches all 
own brand coffee to Fairtrade, returning an 
extra £1 million each year to coffee farmers  
in the developing world

2019  Co-op launches its Endangered 
Spaces campaign: an important milestone  
in our community plan, Co-operate 2022.

nowTHEN
and

Saturday 21 December 2019 marks a key date in 
the Co-op story: we’ll have been spearheading 
co-operation for 175 years. Looking back at our 
heritage shows that co-operation has stood the test 
of time – and we believe the best is yet to come!

It all started with 28 weavers from Rochdale, Lancashire, who cared  
so passionately about their community that they wanted to change things 
for the better (sound familiar?). They saw the answer in co-operation: 
bringing people together to create something better and stronger.

There are so many parallels between the UK today and the 1840s:  
a growing gap between the haves and have-nots, broken communities 
and people feeling they have little control over their lives. In today’s 
uncertain world, co-operating to get things done is more relevant than ever.

DID YOU KNOW?
The surviving photo of the Rochdale Pioneers is a little bit 

misleading; it was actually 
taken more than 20 years 
after they opened that first 
Co-op shop. It shows them 
as stern old Victorians, but a 
quarter of a century earlier, 
they’d been a dynamic 
youthful group, determined 
to champion change. 

DID YOU KNOW? 
From the beginning, the Pioneers wanted far more than food  
at a fair price. For example, many members had only a very  
basic education, so they 
established a reading 
room above their first 
shop in Toad Lane. 
Today, we have 23 
Co-op Academies, 
providing education 
where it’s most needed.

Co-op service: 10 years
Current role: Health  
Wellbeing Manager

Favourite Co-op product:  
Irresistible Gourmet  

Burger Crinkle  
Cut Crisps

Paul  
Caudwell
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FESTIVE
FEASTS

This year’s Christmas 
products include 

luxurious shimmer, 
elegant simplicity and 

fun novelty twists  
to add a festive feeling 

in the run-up to the  
big day.

Another Co-op Christmas and another opportunity 
for our talented Delicious Food team to pull more 
festive feasts out of the bag. They’re passionate about 
creating scrumptious, top-quality food and drink that 
makes the season even more special for our members, 

customers and colleagues. Inspired by the latest food trends and 
recipes of old, our developers introduce their highlights...

Christmas dinner
CHRISTMAS TWIST
CURLY PIG IN BLANKET 300G  

DEVELOPED BY: JAYNE BENNETT
“This Irresistible pork sausage is almost three  
feet long: there‘s nothing out there to match it.  
With caramelised onion for sweetness, it’s seasoned 
with sage, salt and pepper, then hand rolled in 

dry-cured smoked streaky bacon and whirled and topped with 
rosemary. As a final flourish, it’s tightly skewered together to  
make sure none of the flavour escapes!”

NO MERE TRIFLE
IRRESISTIBLE FULLY LOADED BILLIONAIRES DESSERT
DEVELOPED BY: GEMMA GRAY
“Our customers go mad for trifles at this time of year, so we’ve created an 
extra-indulgent, layered, centrepiece dessert. The four delicious layers are 
dark chocolate biscuit crumb, rich salted caramel sauce, Belgian chocolate 
mousse and caramel mousse. It’s a family serve – or single serve if you’re  

up for a challenge!”

THE MAIN ALTERNATIVE
TWO VEGAN FESTIVE  
ROASTING JOINTS 344G

DEVELOPED BY:  
REBECCA LIVESEY
“A great vegan option for 
a Christmas dinner main 
course, these joints are made  

from a high-protein product called seitan. 
Then they’re stuffed with apricots and dried  

fruit and wrapped in veggie bacon.”

Party time
CHEESES AT CHRISTMAS
THREE CHEESE FONDUE  
SHARING BREAD 230G
DEVELOPED BY: SAM GRIFFITHS
“This is a real hands-on product that 
brings people together. Anything you 
dip into the centre just instantly tastes 
10 times better! The tear ‘n’ share bread 
is hand-finished with a caramelised  
red onion chutney, while the gooey  
and moreish fondue centre is a 
mix of Belton Red Leicester, 
mozzarella and extra-
mature West Country 
cheddar cheese 
and Italian  
white wine.”

DECIDE HOW SPICY 
YOU WANT IT
ASIAN-STYLE CHICKEN  
LOLLIPOPS 205G
DEVELOPED BY: SAM GRIFFITHS
“These tasty chicken balls are inspired 
by Asian flavours and accompanied by 
a soy & ginger dip and a chilli & lime 
crumb. Take them as they come, or dip 
and dab them yourself and earn  
a round of applause as you 
walk in and say you’ve 
made these yourself. 

Don’t worry, we 
won’t tell.”

PLAY ON WORDS
CLEMENTHYME  
PROFITEROLES 250G
DEVELOPED BY: GEMMA GRAY
“Clementines have long been a 
Christmas staple, so we took this  
classic flavour and added a subtle  
hint of thyme – which gives it its  
playful name. Each one’s hand finished: 
the fondant is piped on top of the 
profiteroles and they’re topped with  

a green chocolate leaf. Perfect as  
a party centrepiece – or just a 
festive snack.”

Getting in the Christmas spirit

NOT EVERYONE’S 
KEEN ON A MINCE PIE!
IRRESISTIBLE WINTER EVE’S 
PUDDING TARTS 4 PACK

DEVELOPED BY:  
JONATHAN 
HOWARD
“The idea was born in 
my kitchen, trawling 

through my cookbooks and the 
internet. Eve’s Pudding is a classic, 
documented by the legendary 
Victorian author Mrs Beeton. I kept 
the Bramley apples with raisins and 
cinnamon, baked under a Victoria 
sponge with Madagascan vanilla, 
and added custard underneath the 
sponge – all baked in a shortcrust pie. 
It definitely deserves a revival!”

KEEP THE KIDS BUSY...
3D GINGERBREAD  
CHRISTMAS TREES DIY KIT, 
(CONTAINS FOUR PIECES,  
MAKES TWO WHOLE TREES)

DEVELOPED BY: 
RACHEL CALVERT
 “Perfect to fill a 
couple of hours pre-
Christmas once the 

school holidays start. Made for us by 
the Little Treats Bakery in Northwich, 
Cheshire, it’s a playful reboot of the 
traditional gingerbread DIY kit and 
makes a great table decoration for  
the big day too.”

CHRISTMAS DAY  
LEFTOVER TREATS
BUBBLE AND  
SQUEAK BITES 202G

DEVELOPED BY: 
SAM GRIFFITHS
“These are a memory 
of mine from growing up.  
On Boxing Day we’d 

have bubble and squeak from the 
Christmas Day leftovers, and I’ve tried 
to capture them as a bite to share  
with everyone. They’re made from an 
assortment of vegetables, so don’t 
worry – they’re not full of sprouts like 
my version at home! These scored 
really well with our Taste Team.”
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Made using 100% 
outdoor-bred 
British pork.



SHARING 
THE FESTIVE 
INNOVATION

In the spirit of giving back and sharing at Christmas,  
we asked the ‘innovation store’ team at Burton Road –  

West Didsbury, Manchester to tell us what they  
thought about some of this year’s most interesting 
Christmas products. Here’s what they had to say…

 Decadent sweet treat
IRRESISTIBLE RASPBERRY AND DARK  
CHOCOLATE MARSHMALLOWS 100G 

DEVELOPED BY: LAUREL GILBERT
“Gourmet marshmallows are all the rage. Ours are 
handmade in small batches in the heart of Yorkshire, 
whipped until perfectly light and fluffy. They’re sprinkled  
with real raspberry pieces to give them a tang, then smothered  

in rich, Belgian dark chocolate. Perfect as a gift or to indulge in an early 
Christmas treat – and a great partner to our Co-op Mulled Wine.”

BUT WHAT DID THE COLLEAGUES MAKE OF THIS  
FLAVOUR COMBINATION?
• Hussein Al Alak (Customer Team Member) “#Hell-to-the-yeah!  
They’re really good – I’m speechless. They taste as delicious as they  
look and would be great as a gift or stocking filler.”
• Helen Horsley (Store Manager) “I really didn’t  
think I’d like them, but I did. They’re so different –  
a great combination.” 
• Dylan Grey (Team Manager)  
“The centre is so different –  
I thought it would just be 
raspberry jam – but it really 
surprised me.” 

Boozy 
biscuits
IRISH CREAM & WHITE 
CHOCOLATE COOKIE 200G
DEVELOPED BY:  
URSULA ARTJOKI
“Walking through Christmas 
markets last winter, I noticed 
a lot of Irish cream liqueur in 
sweets, chocolate and fudge.  
I thought it would be gorgeous 
combined with Belgian white 
chocolate – a cookie flavour 
that hadn’t been offered by our 
competitors before. Working 
with our Northumbrian supplier, 

we’ve created a rich, creamy 
all-butter cookie that’s 

wonderful with a  
hot chocolate.”

DID THE COOKIES 
HIT THE SPOT?
• Carmel Dunne 

(Customer Team 
Member) “They’re nice – 

really creamy!” 
• Dylan Grey (Team Manager) 

“I don’t often buy the packaged 
cookies, but I’d get these – they’re 
one of my favourite flavours.  
I liked them a lot and they’re  
great value.” 

 Life of pie
FULL FLAVOUR, FREE-FROM 
MINCE PIES 4 PACK

We’ve changed our pastry recipe  
to remove dairy to make them more 
accessible – and we actually think they 
taste better! We defy anyone to say 
these don’t taste like the traditional 
Christmas treat. We’ve also changed  
the mincemeat and zipped it up with  
a bit more orange and cranberry.

THEY’RE VEGAN – BUT ARE  
THEY DELICIOUS? 
• Carmel Dunne (Customer Team 
Member) “It’s my first mince pie of the 
year... it’s really rich with a nice pastry lid. 
I’ll save the rest for when I get home.” 

Jewel in the crown
JEWELLED ORANGE CHOCOLATE 170G
DEVELOPED BY: LAUREL GILBERT
“It’s a chocolate fest: creamy Belgian milk and white chocolate, plus Valencia 
orange oil to add fruitiness. Topped with gold-lustred chocolate orange-
flavoured raisins, sweetened orange pieces and crunchy dark chocolate 
sprinkles, I think it’s great as a gift – or an indulgent treat for you!”

IS IT REALLY THE KING OF CHOCOLATE TREATS?  
HERE’S THE COLLEAGUE VERDICT
• Jake Brooks (Customer Team Member) “I don’t like anything with 
raspberry, so I tried the orange chocolate and I really liked it!” 
• Carmel Dunne (Customer Team Member) “That’s gorgeous and really 
pretty too – the jewel in the crown of what I’ve tasted here today.”

Making the 
impossible possible

IRRESISTIBLE CORNISH CAULIFLOWER  
CHEESE CRISPS 150G
DEVELOPED BY: URSULA ARTJOKI
“For us, the flavour gap last year was cheese.  
So we put our heads together to think which 

cheesy meal would be most representative of a British 
Christmas table. Made using the best British potatoes, the 
seasoning includes Cornish cheddar and real cauliflower:  
a flavour that is guaranteed to win over any doubters.”

CAULIFLOWER CHEESE AS CRISPS?  
WHAT’S THE VERDICT? 
• Helen Horsley (Store Manager) “They actually do taste like 
cauliflower cheese!” 
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To kickstart the festivities, we raised a glass with Andy Cook, Assistant 
Campaign Manager. Andy hosted a Christmas party, alongside  
the Community team and everyone else behind the Food mag,  
in 1 Angel Square for our Local Community Fund causes. Cheers!

Scrumptious meals, gift-giving 
and quality time spent with 
friends and family are  
all fantastic, but it’s also a  
season for supporting others.  

And that’s what we at the Co-op do best. 
Up and down the country, in each  

of the communities where we live  
and work, members can select local 
causes to support through our Local 
Community Fund. Each time they  
shop with us, 1% of what they  

spend on selected own brand  
products goes to help fund 
community projects. 

It’s great to get together in person,  
so we held a Christmas party and  

invited a few of those special 
causes to celebrate with us.

“People from six causes 
gathered together,” says Andy. 
 “And it was great that they  
travelled from as far as London and 
Glasgow to be with us. We put on a 
spread of our fantastic Christmas food 
and drink range before it landed in our 
shops and spent time sharing the stories 
behind their organisations. 

“It truly was a celebration of these 
amazing people and all the wonderful 
work they do. What a privilege to be able 
to welcome everyone to Angel Square 
and let them know how grateful we  
are to them.”

A magical time of the year
While you’re cosying up in front of the TV this  
winter, keep an eye out for our new TV advert.  
Roni Wilkinson, Assistant Campaign Manager,  
and Charlie Cropper, Campaign Manager, from our 
marketing team, chatted to us about what’s involved  
in getting it onto our screens. 

W e’ve been living 
and breathing 
Christmas since 
we started 
planning this 

year’s advert in July!” says Roni.
“If you’ve seen our other adverts 

from earlier this year, you’ll have seen 
the message that when colleagues 
and members buy own brand 
products from our Food, Funeralcare 
or Insurance businesses, 1% of the 
money goes to funding local causes 
in our communities. 

“Our Christmas ad carries on that 
theme of how we give back to our 
causes when you shop with us. 

“We filmed it in September  
and it was a long, but extremely  
fun day. We were joined by the 
magnificent BTM Brass Band, 
one of our Welsh causes,  
who were over the moon  
to be part of this ad. 

“And we were privileged to 
work with director Stacy Wall, 
who’s responsible for some of 

the most iconic global advertising 
campaigns for brands including Nike, 
Coca-Cola and McDonald’s.” 

WHAT’S IN THE AD?
Charlie gave us a sneak peek of 
what you can expect to see…

“For us, Christmas is all about 
those special everyday moments 
in the run-up to the big day. In this 
year’s advert, we’ve focused on  
a classic festive favourite: our 
delicious Irresistible Mince Pies.

On a cold winter’s night, we see 
a family enjoying a quiet moment 
together at home, tucking into 
freshly heated mince pies.  
While we watch, and unbeknown  
to the family, a brass band surrounds 

them, playing a well-loved 
Christmas song. 

Seeing these two 
worlds meet, we 
demonstrate the 
good we do by 
giving back to our 

local causes.”

A SNEAK PEEK 
AT OUR NEW AD

Our Christmas  
TV advert premieres  

on Sunday  
1 December.

Want to know more about the causes and our party?  
Check out the November/December issue of Food magazine.

“

Andy Cook

Roni Wilkinson

Charlie Cropper
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Community activity  
is not just for Christmas. 

Read more about  
the wonderful things 

our colleagues do  
all year round on  

pages 16-17. 



Christmas Day is  
fast approaching. It’s a time  
to be joyous and celebrate,  

but it can be difficult if  
you’re not feeling that way.  

So we’re encouraging 
colleagues across Food  

and Funeralcare to team  
up and make a difference  

by bringing people together  
and doing something in  

your community this  
festive period.

Anyone who’s lost loved 
ones or struggles with the 
pressure of big occasions 
knows this can be a tricky 
time of year. But being  

at the heart of our communities gives  
us a unique opportunity to be there 
when people need us most. 

Every year, in our Food stores and 
funeral homes, colleagues go above 
and beyond to plan activities from 
bereavement clubs to carol concerts,  
and raffles to reverse advent boxes. 

Laura Murphy, a Funeral Arranger  
in Aberbargoed, told us about the  
great things she’s got planned this year.

“I run a bereavement club for the 
clients in my local community. I find  
it really helps people who have lost  
a loved one and are struggling to  
come to terms with their loss. This year, 
I’m planning to run a festive special, 
where we’ll make salt-dough tree 
decorations to paint, while eating mince 
pies and listening to Christmas music.

“I’m also organising an evening  
that will include a wreath-making  
workshop and a memorial carol  
concert, where we’ll get together  
to sing carols and light candles –  
with a cuppa and a few treats afterwards.”

at Christmas
We’ve paid out  

£17 million to more 
than 4,000 local causes 

through our Local 
Community Fund, and that 

money is continuing to 
make a huge difference  
to communities up and  

down the country.

Lunch  
in Mind
Have you tried our Christmas 
sandwich range yet? With a 
delicious selection, from Pigs 
Under Blankets to our Boxing Day 
special, tasty vegan options and 
much more, it’s time to add  
a festive twist to lunchtimes. 

But it’s not just the flavours that 
make them so great. This year, we’re 
donating £50,000 from the sale of 
our Christmas sandwiches to our 
charities of the year: mental health 
charity Mind, SAMH, the Scottish 
mental health association, and 
Inspire NI, which does similar great 
work in Northern Ireland. Winner 
winner, turkey sandwich dinner!

KINDNESS

Festive  
co-operation
This year, we’re encouraging you to 
reach out to each other and find ways 
to bring your communities together,  
to be there for those who might not 
feel much like celebrating. 

We’d love to hear your stories 
about how you’re working together, 
so please grab the chance to get 
involved and share your ideas with us 
at letstalkaboutfood@coop.co.uk. 

Check out our 
charity partnership 
website for more 

details – coop.co.uk/
charitypartnershipIf the worst should happen,  

our caring Funeral Arrangers  
like Laura are here to help you 
say the very best goodbye, with 
exclusive colleague member prices: 

•  £400 off* a pre-paid funeral plan 
for you and your immediate family 

•  £700 off* when arranging a funeral 
for your immediate family. 

*terms and conditions apply.  
See benefits.coop.co.uk for details 
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The Great Festive
 Life Hack

Christmas is a busy and expensive time for 
lots of us. Steer a course through the festive 
fuss and finances with these brilliant life hacks 
to help you plan, save money and enjoy a 
peaceful time with your friends and family.

DAYS OUT

All I want for  
Christmas is... to get 
out of the house!
Get the most out of those days off with our  
wellbeing app. LifeWorks has great shopping  
perks including:

• Huge discounts on cinema tickets from  
Odeon, Vue, Cineworld and more

• Cashback on hundreds of online and  
high-street brands

• Discounts on gift cards and exclusive  
offers on products and services.

And if you need to borrow a little cash, or you want to 
save for next year, remember our two Credit Unions: 
The Co-op Credit Union and Value Credit Union. 
Their simple saving and borrowing options will  
help spread costs over the year and build up  
savings for when you need it. 

NIGHTS IN

Enjoy a silent  
night on us

When the weather outside is frightful, but the  
fire’s so delightful, why not stay in and enjoy  

one of our Christmas deals? Like our great £7  
deals on selected lines across Beers, Wines  

and Spirits starting from 11 December.
And it doesn’t end there. You’ll never be short of a 

bargain with our new Offers app, which gives Co-op 
members access to personalised, paper-free savings 

that can be used in any of our Food stores. 
Download the app or visit  

coop.co.uk/offers for more info. 

THE PRESENT RUN

Santa baby… click and 
collect… one little thing
With delicious, award-winning treats in store this year, you can 
find great gifts in your local Co-op.

A bottle of fizz or a box of chocs always go down well. But if  
that’s not enough, pick presents the easy way with our new click-
and-collect parcel services. Through our partnership with Amazon,  
and now John Lewis & Partners, you can order from your sofa  
and collect from selected Co-op stores at a time that suits you.

If you’re worried about the pennies adding up over the  
festive period, turn the page to see how we’ve got you covered.

THE BIG SHOP

Step into Christmas, 
without going broke 
The big day is fast approaching and you’ve already  
done 50 shop runs and been eaten out of house  
and home – sound familiar? Go easy on your pocket  
this year by tapping into your colleague double  
discount and hot deals. 

Remember, planning is key! We’ve partnered with financial 
wellbeing hub Neyber to help you budget for the more 
expensive times of year. Visit the Neyber website to find  
out how you can access safe, fair and affordable loans  
if you need a little extra cash. While you’re there,  
don’t miss the online Christmas survival guide.

Double 
discount 

days!

Friday 20, 
Saturday 21 
and Sunday 

22 December
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Although all the 
festivities at this time 
of year can bring 
people together, 
it can also be a 
challenging time. 
Many people put on  
a brave face, but as 
Paul Caudwell, our 
Health Wellbeing 
Manager, reminds 
us, there’s lots of 
support available 
to all colleagues – 
especially if you’re 
struggling or even  
if you just need  
a friendly chat.

If you’re 
struggling  
with money
Money worries can be a huge pressure 
at any time of year, but it can often be 
worse at Christmas. If it’s affecting you, 
remember we provide practical support 
if you need to borrow money.  

NEYBER
Our financial wellbeing partner Neyber 
can give you expert ‘neyber-ly’ help 
and support – look out for a Christmas 
survival guide coming soon.  
The free-to-access Financial Wellbeing  
Hub includes helpful blogs,  
podcasts and tools  
on saving, borrowing  
and budgeting.  
Neyber also offers  
debt-consolidation  
loans to colleagues. 
Visit neyber.co.uk  
for more info.

CREDIT UNIONS
As well as Neyber, our two credit unions 
(Value Credit Union and Co-operative 
Credit Union) can support you with 
saving or with affordable loans  
repaid directly from your salary.  
Visit valuecreditunion.co.uk or 

co-operativecreditunion.
coop for more info. 

This includes:
• Wellbeing programmes to help 

with anxiety, stress and depression
• Advice, articles and resources for 

worries about family, health, life, 
money and work

• Access for you and your family 
to our Employee Assistance 
Programme (EAP, a 24/7 
confidential line to support you 
with anything you need. If you’re  
in the UK, call 0800 069 8854 
(calls are free) and if you’re abroad, 

call 0044 141 846 
1586 (overseas call 

charges apply). 

STEPCHANGE
We recently partnered with 
Stepchange, a charity that  
provides support to people  
in debt. You can get advice  
online or over the phone. 

The charity follows a simple,  
three-step process to help  
you deal with your debt:
 1  They will discuss your finances, 

details of your debts, income 
and your household spending

 2  They’ll work out your budget  
and give you a clear picture  
of where your money goes

 3  They’ll give you a free personal 
action plan, including detailed 
and practical advice.

LifeWorks 

Our wellbeing app LifeWorks is 
much more than great deals and 
perks – although it’s got those too.  
It gives colleagues easy access to  
a range of support, both inside  
and outside work, no matter  
what you’re going through. 

Visit  
coop.co.uk 
/lifeworks  

to find  
out more.

Looking for more  
tips about  

borrowing money?  
Check out our Co-op  
Cares fact sheets in  

the ‘life’ section  
on LifeWorks. 
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#BeingCoop?
The #BeingCoop awards are 
back! And we’re challenging 
all colleagues to make 2020 a 
bumper year, with even more 
than the staggering 3,000 
nominations made in 2019. 

Are you
Lots of colleagues go out of 

their way to deliver that extra 
little bit of magic each day 
and we love to celebrate the 
stories that demonstrate our 

ways of #BeingCoop. 
We need you to help us share them.  

It doesn’t matter where you work or what 

you do, every colleague can make  
a nomination. With 12 categories,  
there are plenty of opportunities for you 
to tell us who’s done something amazing. 

Visit coop.co.uk/thankyou to nominate 
your colleagues and help us celebrate 
more wonderful stories like these  
from Rachelle, Jean and Jamie.

Rachelle Callaghan, 
Funeral Arranger 
Rachelle, who works at Browns 
Funeral Home in Preston, realised 
that The Salvation Army’s support 
for people in need echoes our own 
value of putting our communities 
at the heart of everything we do. 
So she decided to fundraise for  
the charity, setting herself quite  
the task in the process. 

Rachelle and a friend hopped 
on their bikes for a challenge 
that would take in three countries 
and cross international waters. 
Starting in London, the pair cycled 
to Harwich for a ferry crossing, 
pedalling on to Amsterdam, 
passing by Breda and finally 
arriving in Brussels four days later.

As if this wasn’t tough enough, 
on day two, she tore a ligament in 
her foot. But her sheer dedication 
carried her through and Rachelle 
completed the challenge, raising 
more than £4,000 in the process. 

If this kind of commitment 
sounds like somebody you know, 
make sure you nominate them in 
the 2020 #BeingCoop awards.

Don’t miss  
them!

#BeingCoop award 
nominations are open 

Monday 6 January  
to Friday 14 February.

Jamie Payne, 
Resourcing  
Change Partner 
When the new recruitment service 
for store colleagues went live, 
Jamie had to have some tricky 
conversations with area, regional 
and store managers. But he 
worked hard to find ways to make 
sure their needs were heard. 

He travelled far and wide to go 
to area, team and people meetings, 
which helped him understand  
the impact in store and gave him 
vital information to bring back  
and share with his team at the 
support centre.

It was a stressful time, but thanks 
to his resilience and passion, he did 
what mattered most: making sure 
vacancies were filled and stores 
stayed open and operational.

Work with someone who 
goes the extra mile like Jamie? 
Celebrate their achievements 
with a nomination in the 2020 
#BeingCoop awards. 

Visit coop.co.uk/thankyou 
where you can:

•  download an email card or 
certificate to say a quick thank you
•  share your #BeingCoop stories  

on our Wall of Fame.

Jean Jackson,  
Customer Team 
Member
Jean works in a busy super  
tourist store, Ayr – Alloway in 
South Ayrshire. 

She’s also a Member Pioneer, 
looking after two Food stores  
and a funeral home. 

Jean’s taken the time to get 
to know all her customers, and 
nothing’s ever too much trouble.  
In fact, she’s the most mentioned 
and recognised colleague on the 
Your Store, Your Say customer 
feedback surveys.

Some of our most vulnerable 
customers often go days 
without interacting with anyone 
except our colleagues. To tackle 
loneliness, Jean introduced her 
innovative ‘Co-op Chat’, setting 
up a table in store and inviting 
customers to sit and ‘blether’. 
She’s also developed strong links 
with two local schools, visiting 
them to discuss topics such as 
fairtrade and healthy eating.  
A colleague says: “Nothing ever 
seems too much or too bold:  
it’s just Jean doing her bit and 
loving every moment of it!”

Jean’s approach demonstrates 
our Co-op values. Know someone 
else who lives and breathes them? 
Make a nomination for the 2020 
#BeingCoop awards.
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Our colleagues’ safety is important to us. Hot on the heels of the  
report that Jo Whitfield launched in Parliament, here’s a quick  
update on our Safer Colleagues, Safer Communities campaign.

Assaults and  
threats towards  

retail staff are the  
highest since 

2012
    5% 2

 of incidents  
occur from  

encountering thieves

7    %

42,000 
24hr

115
shop workers atta

ck
ed

 d
ai

ly

violent incidents  
in the industry in 2019 = 

Recommendations
   A public campaign to raise 

awareness of the impact of 
violence and abuse against  
shop workers

  Improved legislation to better 
protect shop workers

   Better services and legislation to 
tackle the root cause of crime, such 
as drug use and homelessness

   Improved gathering and  
co-ordination of information  
and data.

We’re doing 
all we can 
to help 
colleagues in 
our shops feel safer. 

That’s why we’ve reached out where  
it matters, talking to the people who 
can make a difference. 

When the Home Office asked for 
evidence of violence and abuse 
towards shop staff, more than 600  
Co-op colleagues shared their 
personal stories of crime in stores. 
These important testimonies will  
help the government understand the 
reality of what our colleagues face  
day to day, just doing their job. 

As a business, we shared 
our recommendations with 
the government too. And we 
commissioned Dr Emmeline Taylor,  
a criminologist from City, University 
of London, to carry out some ground-
breaking research. We’ve now shared 
her findings at a parliamentary 
reception and the main party 
conferences – and we’ve sent a copy 
to every MP. Check out the facing 
page for the report’s highlights.

Dr Taylor explained:
“This research, for the first time ever, 

shows the impact and motivations  
of violence in the retail industry.  
It shows that this abuse is having 
lasting effects on the lives of workers, 

both mentally and physically, and also 
shows some of the root causes of  
why people choose to carry out  
these acts.”

Chris Whitfield, Chief Operating 
Officer – Retail, thanked colleagues 
who contributed to the report.  
He told us:

“Some of our colleagues’ stories 
feature in the research and I truly 
believe this’ll make a difference.  

“The report shows that challenging 
shop thieves is the number one  
trigger for violence and verbal abuse.  
I’d like to remind all colleagues that 
you should never put yourselves in 
harm’s way by confronting shoplifters.”

Watch this space for more updates 
on our campaign to make sure this 
matter is taken seriously. It’s not part 
of the job to be verbally abused, 
threatened or attacked.

     towards   
     shop workers  

v#rba!@buse!

Drug and alcohol services 
fallen from 

£877  
million (13-14)  

to £716m (17-18)
20,000  
fewer police officers

£18 billion spending cuts 
in public services 

FOUR MAIN SCENARIOS: encountering shoplifters,  
enforcing age restrictions, hate-motivated incidents,  

and armed and unarmed robberies. 

of shop theft is 
committed by 
frequent users of 
class A drugs

 Body-cam  
 boost
We’re investing £70 million 
over the next three years 
on equipment, training and 
innovation to make our 
colleagues feel safer – including 
a trial of body-worn cameras. 

Matthew Fernley, Store Manager 
at Manchester High Street store, 
has been part of the trial and  
told us:

“I feel much more comfortable 
than when I first started here  
in February. Like many city  
centre stores, we see real 
problems with anti-social 
behaviour; we were logging up 
to 60 security incidents a week.

“We’ve now got an extra layer 
of security and protection for 
our colleagues and customers, 
complementing our CCTV, 
physical guarding and headsets. 
But unlike CCTV, there’s HD video 
and sound from the cameras and 
potential evidence is transmitted 
and banked if we need it. 

“We’ve had the odd question 
from customers, but to be honest, 
when we explain why we’ve got 
them, it does help educate and 
reassure them.”

Thanks to  
everyone who 

supported Respect 
for Shopworkers  

Week earlier  
in November.  

Read Dr Taylor’s report  
by visiting bit.ly/DETreport

Check out everything we’ve achieved 
with the campaign to date at:  

bit.ly/crime-campaign
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We took innovation to the next 
level through our partnership with 
robotics company Starship and online 

food delivery giant Deliveroo, 
creating slick, easy delivery options for 

customers looking  
for convenience. 

Our click-and-collect services 
with Amazon and John Lewis 
& Partners are also going from 
strength to strength as we learn 

to evolve our offer for our 
customers by giving them 
new reasons to visit us.

MyWork works
Put simply, MyWork has fundamentally 
changed the way everyone works  
in stores. It gives all colleagues a view 
of the tasks their store has to complete 
on any given day, taking pressure off 
the store manager, and giving them 
more time to spend on the shop floor 
serving customers.

Partnering for 
convenience 

Wow, I can’t believe it’s November 
– where has the year gone?

T aking time to reflect on what has been a very busy 
year makes me realise what a lot we’ve achieved! 
I couldn’t possibly fit everything into the next four 

pages but here are some of my personal highlights 
from this year. I’d like to say a massive thank you to every single 

one of you for all your hard work.

Jo Whitfield, Food CEO

CELEBRATING

2019

Our new Co-op app brings the best of Co-op 
together in a digital way. The first service 
on the app is Offers, putting more money in 
your hands with instant access to your own 
tailored offers, smarter savings and an instant 

member rewards balance, straight from 
your phone.

We’re also testing our first website 
dedicated to online deliveries and Pay in 
Aisle, where customers can scan items 
in store and pay for them through their 

phone, avoiding the tills entirely. 

There’s an app for that

ECARGO AND ECO    
We’ve launched 
our first website 

dedicated to online 
deliveries – with an 
eco-friendly twist.

It was an especially proud moment  
for me to see our Co-op store being 
pitched at Glastonbury, a place  
I’ve visited all my life and that’s so 
close to my heart. I’ve seen how 
much hard work goes into making 
these festival partnerships happen: 
sourcing stock from our depots, 
pitching the 6,000 sq ft shops,  
filling the shelves with hundreds  
of products and serving all those 
happy campers – a great team effort!

Festival fun
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A FOR ACADEMIES     
We now have  

23 academies –  
with plans to grow  
to 40 by the end  

of 2020.

Trading fairly for 25 years
Our commitment to Fairtrade is well known throughout 
the industry. This year marks 25 years since Fairtrade was 
launched in the UK and we’ve been there every step of  
the way, selling Fairtrade products from the beginning  
and changing lives across the world through the  
products sold in our shops.

And a pat on the back
For the first time in our history, we won Grocer of the Year at 
The Grocer Gold Awards for all the hard work we’ve invested 
in our business and the progress we’re making on getting 
closer to our customers. We also bagged trophies for our 
amazing products and were named Retailer of the Year  
by the Evening Standard. Well done everyone!

Co-op on campus
This year, we’ve opened four Co-op 
franchise stores on university campuses 
– one at Leeds, two at Kent and our latest 
at Newcastle. We’re seeing fantastic 
growth in all of them and we’ve teamed 
up with the NUS (National Union of 
Students) to become their exclusive 
retail franchise partner. 
This is so exciting 
because it could see 
us serving seven 
million students over 
the next five years, 
helping us extend our 
reach even further.

Food a go-go
You’ll have heard that we’re now 
supplying our Food to Go lines to seven 
Superdrug branches in railway stations 
and airports. Food to Go is the fastest 
growing category in convenience and, 
through our work with Superdrug, 
we’ll be able to tap into 
some amazing hotspots 
throughout the country 
with a range of 40  
Co-op lines.

TAKING  
THE TABLETS   

We completed our 
£700,000 investment 
in tablets: every store 

now has one.

HEAD OF  
THE CLASS    

We ticked off our  
£4.8 million investment 

into headsets –  
that’s more than 

15,000 pairs.

PAY IN AISLE     
Our improved Pay 
In Aisle app is now 

live across more 
than 30 of our 
Food stores.

A DEGREE IN 
FOODOLOGY      

Our new website 
inspiring customers 
with great-tasting 

recipes and  
more is live –  

and delicious!

Health goes digital 
We launched our new digital health 
business, designed to respond quickly to 
what patients need. As well as offering 
home delivery, we’re also trialling secure 
click-and-collect lockers, so that patients 
can collect their medication from one of 
our stores.

You’ll know that the Safer 
Colleagues, Safer Communities 

campaign is something  
I’m passionate about.  
That’s why we’re doing  
all we can to raise 
awareness of verbal and 
physical abuse towards 
shop workers. To help 

tackle some of the issues, 
we’ve introduced a range of 

security measures, including 
intelligent CCTV, body cameras 
and fog cannons for cash areas. 

This year, we’ve also been 
working with the community to 
tackle crime through our new 
partnership with Steel Warriors. 
We’re working with them to  
help take knives off the street, 
melting down the steel to create 
public-access gym equipment.

Helping 
colleagues 
feel safer
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Have a New Year celebration on us: complete our crossword  
and you’ll be in with a chance to win £50 of Co-op vouchers!

Complete the Big Co-op Crossword of the Year competition for a chance to win £50 of Co-op vouchers. To enter, scan the 
QR code on this page (or type the address that’s next to the QR code) to go to the prize draw entry page. Submit your 
answers and contact details on the page between 00:01 on 28.11.19 and 23:59 on 18.12.19 to enter. Open to Co-operative 
Group employees only. Internet access required. Full T&Cs apply – see prize draw entry page via the link, right. bit.ly/crossword2019

2019 has been a jam-packed year for us as  
a nation, never mind here at Co-op. Why not  
try our Big Co-op Crossword of the Year?  
There are 29 answers in the crossword below 
– five of which are words you can find from 
reading this magazine.

When you’ve completed the crossword,  
scan the QR code at the bottom of the page. 
Enter your answers and one winner will be drawn 
at random from the correct entries. The lucky 
winner will receive £50 of Co-op vouchers.

Across
1.   In May 2019, we launched a partnership with this major 

retailer, where you can order products from the ease  
of your home and collect from a select number of  
our Co-op stores (4,5)

5.   Larry, the Downing Street ____ , met his third Prime 
Minister in July 2019 (3)

7.  Amy, the air stewardess who quit Love Island  
in July 2019 (4)

8.  Month in 2019 we will be celebrating 175 years  
of co-operation (8)

9.  In September 2019, plans were announced for  
this hypersonic rocket plane to fly from the UK  
to Australia in four hours by 2030 (6)

11.   Film about New Zealand’s gang culture  
to be released in December 2019 (6)

13.  See 23 Down

14.  Actor who plays Mary Louise Wright in season two  
of Big Little Lies, which first aired in June 2019 (6)

16.  New Co-op app launched in September 2019,  
which gives Co-op members access to personalised, 
paper-free savings that can be used in any of our  
Food stores (6)

19.  Day of the week England won the Cricket  
World Cup Final in July 2019 (6)

20.  In April 2019, Joe Biden launched his bid  
to become president of this country (3)

21.  Hazard, who scored his first goal for Real Madrid  
in October 2019 (4)

22.  In September 2019, FIFA announced a series of measures 
to restrict fees paid to these footballers’ representatives (6)

24.  In September 2019, Britain tabled proposals  
for alternatives to the Irish _____ in an attempt  
to unlock a Brexit deal (8)

Down
1.  He became UK Prime Minister  

in July 2019 (7)

2.  Royal prince defended by Elton John in 
August 2019 for his use of private jets (5)

3.  Campaign launched in June 2019:  
an important milestone for Co-operate 
2022, our Community plan (10)

4.  Theresa May made him Secretary  
of State for International Development  
in May 2019 (7)

5.  In July 2019, the government’s 
emergency committee ______ discussed 
Iran’s seizure of a British-flagged oil 
tanker in the Gulf (5)

6.  We received _____ thousand nominations 
for the 2019 #BeingCoop Awards before 
they closed in February 2019 (5)

10.  In October 2019, train company 
Southeastern issued warnings about 
_____ delays (4)

11.  Scandinavian airline which announced  
a massive European expansion in 
September 2019 (3)

12.  Thunberg, the climate change activist 
nominated for a Nobel Prize in March 
2019 (5)

15.  Scottish football club that signed Jermain 
Defoe on loan in January 2019 (7)

17.  This country’s Notre-Dame Cathedral was 
engulfed by a major fire in April 2019 (6)

18.  The _____ World Cup final, a major 
sporting event in November 2019 (5)

19.  In October 2019, _____ parliamentary 
elections were held in Kosovo (4)

21.  Lead character in Frozen 2,  
a November 2019 cinema release (4)

23.    And 13 Across. Andrew Flintoff  
started hosting this TV show in  
June 2019 (3,4)

THE BIG CO-OP
 CROSSWORD OF THE YEAR


