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FUNERAL
TRENDS

Welcome to the final
issue of Our Voice 2019
I can’t believe it … December 2019 is a key
milestone for us because it means we’ve
been co-operating for a whopping 175 years!
I don’t know about you, but that’s something
I’m really proud of. Read more about our
amazing heritage on page 15.

O

n pages 8-9 there
are a wealth of hints
and tips to help
make sure you hit
the ground running
this Christmas – don’t miss out!
I know first-hand that Christmas
can sometimes be a difficult time.
Paul Caudwell, our Health
Wellbeing Manager, walks us

through the wellbeing support
available to all colleagues on
pages 10-11 – it really does give
me peace of mind to know that
it’s there if I need it.
You might have heard that we’ve
recently published our report
about funeral traditions. I found
this totally fascinating and it’s
great to see we’re boldly opening

Funerals at a McDonald’s Drive Thru, ashes scattered during a skydive and requests to bury
the deceased with a Chinese takeaway are always going to grab headlines. But what’s
the real story of the business behind the bizarre? Our colleague-led funeral trends report
reveals vital clues about the future of Funeralcare.

BURYING

up the conversations
around this. Read more
about it on the opposite page.
For me, when the time comes,
I’d like a musical extravaganza
funeral, with my favourite tunes
sung by friends and family. I’m sure
that would be welcomed by some –
perhaps not so much by others!
Finally, I’ll hand over to
Funeral Director Hannah Lane,
our guest editor, who tells us on
pages 4-5 how caring for each
other is about to become more
important than ever.

traditions

Stuart

Stuart McPherson
Content Producer, Internal Communications

Our guest editor, Hannah Lane
It’s been brilliant to guest
edit this magazine; it’s full
of great stuff!

A

lthough it’s the
festive issue,
it’s important to
recognise that this
can be a difficult
time of year for some people.
On pages 6-7, you’ll find useful
information about bereavement
groups. There’s also a Yammer
challenge to link up with food
colleagues and find ways to
bring communities together
to help those who don’t feel
like celebrating.
I’m already looking forward to
trying the Christmas sandwich
range – and they’ll taste
even better knowing that the
proceeds support our charities
of the year: Mind, SAMH and
Inspire NI. Discover more in our
Kindness at Christmas article on
pages 6-7.

2

Our Voice / November 2019

the future. And that means Funeralcare will
continue to help families to say the very
best goodbye, even when times are
changing fast.
We’ve pulled out a few of the key statistics.
Which of these mirror your own experiences?
Would you say your area is ahead of – or
behind – the curve? Let us know your
thoughts and predictions on Yammer.

Co-op service: Worked for
Co-op for four years but
took a year-long career
break to work with orphans
in Indonesia
Current role: Funeral
Director at Bath
Funeral Home
Other roles: Started as
a Funeral Arranger

With a strong trend towards personal touches and away from
traditional religious funerals, bright colours look here to stay.

87%

85%

say mourners
have worn the
deceased’s
favourite colour.

have known
mourners to wear
bright colours.

10%

Finally, there’s a bit of
festive fun in the big Co-op
crossword of the year on
page 16 – good luck!

Hannah
Hannah Lane
Funeral Director

have known
mourners to wear
prints, including
zebra and
leopard print.

Our Voice is
produced by
Co-op Internal
Communications
and scarlettabbott
– 01904 633399
scarlettabbott.co.uk

70%

have had requests
for mourners to
wear whatever
they want.

3%

have had requests
for mourners to
wear eveningwear.

According to Co-op’s funeral directors and arrangers

*

Live-streaming, video
presentations and Facebook
memorial pages are
all becoming popular.

59%

of Co-op’s employees have
supported families with the
live-streaming of a funeral.

Funeral trends in
the last 12 months*

HANNAH’S BIO

Supporting each other is
something I’m passionate about.
They’re just two words but saying
‘thank you’ has a really positive
impact. I make sure I always say
it to my colleagues – in fact, I’d
nominate every one of them for
the #BeingCoop awards, which are
back for 2020. Find all the details
on pages 12-13.

T

hanks to input from 300 of our
frontline colleagues, our report,
Burying Traditions: The Changing
Face of UK Funerals, is the UK’s
most in-depth look at funeral
trends. By combining our experiences and
views with our business data and a study of
4,000 UK adults, we’ve created a wealth of
facts and figures that can help us plan for

How much
technology are
you seeing in
your funerals?

11%

have had requests
for mourners to
wear fancy dress.

26%

have known mourners
to post on social media
from the funeral itself.

43%

of funeral directors have
conducted funerals where
video footage was part
of the service.

58%

have helped families take
a recording of a funeral.
Our Voice / November 2019
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STRATEGY

Proud to work

for Co-op

After chatting to Managing Director Sam Tyrer about our new strategy
in the last issue, Funeral Director Hannah Lane tells us how caring for
each other is about to become more important than ever.

S

he’s one of many colleagues
who’ve had the chance to talk
to Sam face-to-face about the
future of Funeralcare, but how
did Hannah feel after the
MD’s visit to her local funeral home
in Keynsham?
“There are lots of positive things on
the horizon, and it’s great to see we’re
recognising that what our customers
want and need from us is changing,”
says Hannah.
“It was interesting to talk to Sam
about how we can make ourselves
more accessible, whether that’s in our
branches, with our propositions or even
how people interact with us online.”

COLLEAGUES AT HEART

But the thing that stood out for
Hannah was how colleagues are being
put at the heart of everything we do
with the first pillar of our strategy,
Proud to work for Co-op.
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“It was great to hear Sam agree that we
need to care for our colleagues more.
People often forget that we see trauma
on a daily basis. Because it’s part of our
day job, no one checks in to see how
we’re doing: it’s just classed as
‘another day at the office’.
“My best friend lost her dad this year
and he died within two weeks of being
diagnosed, which I found traumatic.
People don’t realise how the job we do can
affect us sometimes, especially when we
have other things going on in our lives.”

ON THE RIGHT TRACK

Hannah had a sneak peek at some of
the details of the Proud to Work for
Co-op pillar. They include mental health
awareness training so our supervisors
can offer the right help, tools for
colleagues regularly faced with death
and trauma, and equipping colleagues
to give peer-to-peer support after
dealing with a traumatic incident.

She thinks we’re on the right track:
“It sounds really positive. Sometimes people
are scared to talk when they know you’re
having a wobble because they’re worried
about making things worse. The more
support we can give to start the
conversation, the better.
“Sometimes you want someone to
ring you up to ask if you’re all right.
Just acknowledging that you’ve been faced
with a difficult situation is often enough.”

FEELING HOPEFUL

Hannah is hopeful for the future but is
reserving judgement for now: “I hope
it all comes off. We’ve been told about
strategies in the past, but then two years
go by and another one comes along!
“But it does feel different this time.
The Proud to Work for Co-op pillar is
going to be key to the success of it all.
As long as we look after each other
and we start to feel more cared about,
the rest will happen.”

There are lots of
positive things on
the horizon, and it’s
great to see we’re
recognising that
what our customers
want and need from
us is changing.”
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KINDNESS AT
CHRISTMAS

Festive
co-operation

A

nyone who’s lost loved
ones or struggles with the
pressure of big occasions
knows this can be a tricky
time of year. But being
at the heart of our communities gives
us a unique opportunity to be there
when people need us most.
Every year, in our Food stores and
funeral homes, colleagues go above
and beyond to plan activities from
bereavement clubs to carol concerts,
and raffles to reverse advent boxes.
Laura Murphy, a Funeral Arranger
in Aberbargoed, told us about the
great things she’s got planned this year.
“I run a bereavement club for the
clients in my local community. I find
it really helps people who have lost
a loved one and are struggling to
come to terms with their loss. This year,
I’m planning to run a festive special,
where we’ll make salt-dough tree
decorations to paint, while eating mince
pies and listening to Christmas music.
“I’m also organising an evening
that will include a wreath-making
workshop and a memorial carol
concert, where we’ll get together
to sing carols and light candles –
with a cuppa and a few treats afterwards.”

If the worst should happen,
our caring Funeral Arrangers
like Laura are here to help you
say the very best goodbye, with
exclusive colleague member prices:

This year, we’re encouraging you to
reach out to each other and find ways
to bring your communities together,
to be there for those who might not
feel much like celebrating.
We’d love to hear your stories
about how you’re working together,
so please grab the chance to get
involved and share your ideas with
us on Yammer.

KINDNESS
at Christmas
Christmas Day is
fast approaching. It’s a time
to be joyous and celebrate,
but it can be difficult if
you’re not feeling that way.
So we’re encouraging
colleagues across Food
and Funeralcare to team
up and make a difference
by bringing people together
and doing something in
your community this
festive period.

We’ve paid out
£17 million to more
than 4,000 local causes
through our Local
Community Fund, and that
money is continuing to
make a huge difference
to communities up and
down the country.

Lunch in Mind

Have you tried our Christmas
sandwich range yet? With a
delicious selection, from Pigs
Under Blankets to our Boxing Day
special, tasty vegan options and
much more, it’s time to add
a festive twist to lunchtimes.
But it’s not just the flavours that
make them so great. This year, we’re
donating £50,000 from the sale of
our Christmas sandwiches to our
charities of the year: mental health
charity Mind, SAMH, the Scottish
mental health association, and Inspire
NI, which does similar great work
in Northern Ireland. Winner winner,
turkey sandwich dinner!

Check out our
charity partnership
website for more
details – coop.co.uk/
charitypartnership

• £400 off * a pre-paid funeral plan
for you and your immediate family
• £700 off* when arranging a funeral
for your immediate family.
terms and conditions apply.
See benefits.coop.co.uk for details
*
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The Great Festive

Life Hack
THE BIG SHOP

Step into Christmas,
without going broke

Double
discount
days!

The big day is fast approaching and you’ve already
done 50 shop runs and been eaten out of house
and home – sound familiar? Go easy on your pocket
this year by tapping into your colleague double
discount and hot deals.
Remember, planning is key! We’ve partnered with financial
wellbeing hub Neyber to help you budget for the more
expensive times of year. Visit the Neyber website to find
out how you can access safe, fair and affordable loans
if you need a little extra cash. While you’re there,
don’t miss the online Christmas survival guide.

Friday 20,
Saturday 21
and Sunday
22 December

THE PRESENT RUN

Santa baby… click and
collect… one little thing

PLANNING AND
SAVING MONEY

Christmas is a busy and expensive time for
lots of us. Steer a course through the festive
fuss and finances with these brilliant life hacks
to help you plan, save money and enjoy a
peaceful time with your friends and family.
NIGHTS IN

Enjoy a silent
night on us
When the weather outside is frightful, but the
fire’s so delightful, why not stay in and enjoy
one of our Christmas deals? Like our great £7
deals on selected lines across Beers, Wines
and Spirits starting from 11 December.
And it doesn’t end there. You’ll never be short of a
bargain with our new Offers app, which gives Co-op
members access to personalised, paper-free savings
that can be used in any of our Food stores.
Download the app or visit
coop.co.uk/offers for more info.

DAYS OUT

All I want for
Christmas is... to get
out of the house!
Get the most out of those days off with our
wellbeing app. LifeWorks has great shopping
perks including:
• Huge discounts on cinema tickets from
Odeon, Vue, Cineworld and more
• Cashback on hundreds of online and
high-street brands
• Discounts on gift cards and exclusive
offers on products and services.
And if you need to borrow a little cash, or you want to
save for next year, remember our two Credit Unions:
The Co-op Credit Union and Value Credit Union.
Their simple saving and borrowing options will
help spread costs over the year and build up
savings for when you need it.

With delicious, award-winning treats in store this year, you can
find great gifts in your local Co-op.
A bottle of fizz or a box of chocs always go down well. But if
that’s not enough, pick presents the easy way with our new
click-and-collect parcel services. Through our partnership with
Amazon, and now John Lewis & Partners, you can order from your
sofa and collect from selected Co-op stores at a time that suits you.
If you’re worried about the pennies adding up over the
festive period, turn the page to see how we’ve got you covered.
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HELPING
COLLEAGUES

Although all the
festivities at this time
of year can bring
people together,
it can also be a
challenging time.
Many people put on
a brave face, but as
Paul Caudwell, our
Health Wellbeing
Manager, reminds
us, there’s lots of
support available
to all colleagues –
especially if you’re
struggling or even
if you just need
a friendly chat.

If you’re
struggling
with money
LifeWorks
Our wellbeing app LifeWorks is
much more than great deals and
perks – although it’s got those too.
It gives colleagues easy access to
a range of support, both inside
and outside work, no matter
what you’re going through.

Visit
coop.co.uk
/lifeworks
to find
out more.
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Money worries can be a huge pressure
at any time of year, but it can often be
worse at Christmas. If it’s affecting you,
remember we provide practical support
if you need to borrow money.

NEYBER
This includes:
• Wellbeing programmes to help
with anxiety, stress and depression
• Advice, articles and resources for
worries about family, health, life,
money and work
• Access for you and your family
to our Employee Assistance
Programme (EAP, a 24/7
confidential line to support you
with anything you need). If you’re
in the UK, call 0800 069 8854
(calls are free) and if you’re abroad,
call 0044 141 846
1586 (overseas call
charges apply).

Our financial wellbeing partner Neyber
can give you expert ‘neyber-ly’ help
and support – look out for a Christmas
survival guide coming soon.
The free-to-access Financial Wellbeing
Hub includes helpful blogs,
podcasts and tools
on saving, borrowing
and budgeting.
Neyber also offers
debt-consolidation
loans to colleagues.
Visit neyber.co.uk
for more info.

CREDIT UNIONS

As well as Neyber, our two credit unions
(Value Credit Union and Co-operative
Credit Union) can support you with
saving or with affordable loans
repaid directly from your salary.
Visit valuecreditunion.co.uk or
co-operativecreditunion.
coop for more info.

Looking for
more tips on
borrowing money?
Check out our Co-op
Cares fact sheets in
the ‘life’ section
on LifeWorks.

STEPCHANGE

We recently partnered with
Stepchange, a charity that
provides support to people
in debt. You can get advice
online or over the phone.
The charity follows a simple,
three-step process to help
you deal with your debt:
1 They will discuss your finances,
details of your debts, income
and your household spending
2 They’ll work out your budget
and give you a clear picture
of where your money goes
3 They’ll give you a free personal
action plan, including detailed
and practical advice.
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#BEINGCOOP

Jean Jackson,
Customer Team
Member

Are you

Don’t miss
them!
#BeingCoop award
nominations are open
Monday 6 January
to Friday 14 February

#BeingCoop?
The #BeingCoop awards are
back! And we’re challenging
all colleagues to make 2020 a
bumper year, with even more
than the staggering 3,000
nominations made in 2019.

12
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L

ots of colleagues go out of
their way to deliver that extra
little bit of magic each day
and we love to celebrate the
stories that demonstrate our
ways of #BeingCoop.
We need you to help us share them.
It doesn’t matter where you work or what

you do, every colleague can make
a nomination. With 12 categories,
there are plenty of opportunities for you
to tell us who’s done something amazing.
Visit coop.co.uk/thankyou to
nominate your colleagues and help us
celebrate more wonderful stories like
these from Rachelle, Jean and Jamie.

Rachelle Callaghan,
Funeral Arranger
Rachelle, who works at Browns
Funeral Home in Preston, realised
that The Salvation Army’s support
for people in need echoes our own
value of putting our communities
at the heart of everything we do.
So she decided to fundraise for the
charity, setting herself quite
the task in the process.
Rachelle and a friend hopped
on their bikes for a challenge
that would take in three countries
and cross international waters.
Starting in London, the pair cycled
to Harwich for a ferry crossing,
pedalling on to Amsterdam,
passing by Breda and finally
arriving in Brussels four days later.
As if this wasn’t tough enough,
on day two, she tore a ligament in
her foot. But her sheer dedication
carried her through and Rachelle
completed the challenge, raising
more than £4,000 in the process.
If this kind of commitment
sounds like somebody you know,
make sure you nominate them in
the 2020 #BeingCoop awards.

Jean works in a busy super
tourist store, Ayr – Alloway in
South Ayrshire.
She’s also a Member Pioneer,
looking after two Food stores
and a funeral home.
Jean’s taken the time to get
to know all her customers, and
nothing’s ever too much trouble.
In fact, she’s the most mentioned
and recognised colleague on the
Your Store, Your Say customer
feedback surveys.
Some of our most vulnerable
customers often go days
without interacting with
anyone except our colleagues.
To tackle loneliness, Jean
introduced her innovative ‘Co-op
Chat’, setting up a table in store
and inviting customers to sit
and ‘blether’.
She’s also developed strong
links with two local schools, visiting
them to discuss topics such as
fairtrade and healthy eating.
A colleague says: “Nothing ever
seems too much or too bold:
it’s just Jean doing her bit and
loving every moment of it!”
Jean’s approach demonstrates
our Co-op values. Know someone
else who lives and breathes them?
Make a nomination for the 2020
#BeingCoop awards.

Jamie Payne,
Resourcing
Change Partner

When the new recruitment service
for store colleagues went live,
Jamie had to have some tricky
conversations with area, regional
and store managers. But he worked
hard to find ways to make sure
their needs were heard.
He travelled far and wide to
go to area, team and people
meetings, which helped him
understand the impact in store
and gave him vital information
to bring back and share with his
team at the support centre.
It was a stressful time, but thanks
to his resilience and passion, he did
what mattered most: making sure
vacancies were filled and stores
stayed open and operational.
Work with someone who
goes the extra mile like Jamie?
Celebrate their achievements
with a nomination in the 2020
#BeingCoop awards.

Visit coop.co.uk/thankyou
where you can:
• download an email card or
certificate to say a quick thank you
• share your #BeingCoop stories
on our Wall of Fame.
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SAM’S REVIEW
OF THE YEAR

175 YEARS OF
CO-OPERATION

A LOOK

N
E
TH

BACK AT
What a year! Not only
will I look back on
2019 as the year
I joined this fantastic
business, but it’ll also
be remembered as
the time we launched
and started to deliver
our new strategy,
cultivated a culture
of listening and
worked together to
get Co-op Funeralcare
back to its best.

W

e have a lot
to celebrate
and be proud
of, and I’d
encourage
you to watch our achievements
video if you haven’t already,
at youtu.be/H3ceyPQSYiI.
But most of all, I am so
immensely proud of each and
every one of you. The road
leading to this point has
been a turbulent one,
but your perseverance,
professionalism and truly
exceptional care has
shone through. We’ve got
a truly exciting journey
ahead of us and I can’t
wait to make it happen
with all of you. Here’s to
2020 and the future of
Co-op Funeralcare!

Sam Tyrer
Managing Director
14
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Strategic summer

We launched our exciting new strategy over the
summer and shared it with all our colleagues.
It recognises that the funeral sector – and what
customers want their funeral to look and feel
like – is changing, and to remain competitive
and lead the market, we need to change too.
We’re putting colleagues back at the heart of
our business with the Proud to Work for Co-op
pillar of the strategy, which you can read more
about in an interview with Funeral Director
Hannah Lane on pages 4 and 5. It’s an exciting
journey, but it’s going to take time, so keep an
eye out for updates and have a chat to your
manager for the latest.

and

Listen
to Learn
This year, we committed
to listen to you more than
ever before. We hit the
road and visited more than
160 locations and spoke to
more than 2,000 frontline
colleagues face
to face. Coupled with
Listen to Learn events for
our 12th floor team at
1 Angel Square, we got
some valuable feedback.
We’ve managed to make
some improvements
already, and we’re
working hand in hand to
tackle some of the more
complex bits we need
to solve. This isn’t something
we’re leaving in 2019:
our listening sessions and
hackathons are ongoing,
so you can get involved
or have your say at
any time. Just email
listentolearn
@coop.co.uk or join
the Funeralcare –
Listen to Learn
group on Yammer.

now

Saturday 21 December 2019 marks a key date in
the Co-op story: we’ll have been spearheading
co-operation for 175 years. Looking back at our
heritage shows that co-operation has stood the test
of time – and we believe the best is yet to come!

I

t all started with 28 weavers from Rochdale, Lancashire, who cared
so passionately about their community that they wanted to change things
for the better (sound familiar?). They saw the answer in co-operation:
bringing people together to create something better and stronger.
There are so many parallels between the UK today and the 1840s:
a growing gap between the haves and have-nots, broken communities
and people feeling they have little control over their lives. In today’s
uncertain world, co-operating to get things done is more relevant than ever.

DID YOU KNOW?

The surviving photo of the Rochdale Pioneers is a little bit
misleading; it was actually
taken more than 20 years
after they opened that first
Co-op shop. It shows them
as stern old Victorians, but a
quarter of a century earlier,
they’d been a dynamic
youthful group, determined
to champion change.

DID YOU KNOW?

From the beginning, the Pioneers wanted far more than food
at a fair price. For example, many members had only a very
basic education, so they
established a reading
room above their first
shop in Toad Lane.
Today, we have 23
Co-op Academies,
providing education
where it’s most needed.

Co-operation

highlights
1844 Rochdale Equitable Pioneers
Society is founded to improve working
and living conditions and sell honest food
at honest prices
1846 The Rochdale Pioneers Society
registers its first female member – with equal
rights to the men
1863 The Co-operative
Wholesale Society
(CWS) is established
in Manchester
1883 The Women’s Co-operative Guild
is established and begins campaigning
on issues including women’s health,
maternity and the vote
1905 CWS opens an excursions
department to arrange day trips
and holidays for members
1917 The Co-operative Party is set
up to give co-operatives a political
voice and representation in Parliament
following World War One
1942 The London
Co-operative Society
conducts the first
experiment into
self-service stores
1968 A new logo
is introduced by
CWS for use by all
co-operative societies
1985 CWS bans animal
testing on own brand products
1999 CWS becomes the first retailer to
stock Fairtrade products in every food store
2003 The Co-operative Group switches all
own brand coffee to Fairtrade, returning an
extra £1 million each year to coffee farmers
in the developing world
2019 Co-op launches its Endangered
Spaces campaign: an important milestone
in our community plan, Co-operate 2022.
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THE BIG CO-OP

CROSSWORD OF THE YEAR
Have a New Year celebration on us: complete our crossword and
you’ll be in with a chance to win £50 of Co-op vouchers!

2019 has been a jam-packed year for us as
a nation, never mind here at Co-op. Why not
try our Big Co-op Crossword of the Year?
There are 29 answers in the crossword below
– five of which are words you can find from
reading this magazine.
When you’ve completed the crossword,
scan the QR code at the bottom of the page.
Enter your answers and one winner will be drawn
at random from the correct entries. The lucky
winner will receive £50 worth of Co-op vouchers.

1

5. 	Larry, the Downing Street ____, met his third Prime
Minister in July 2019 (3)
7.	Amy, the air stewardess who quit Love Island
in July 2019 (4)
8.	Month in 2019 when we will be celebrating 175 years
of co-operation (8)
9.	In September 2019, plans were announced for
this hypersonic rocket plane to fly from the UK
to Australia in four hours by 2030 (6)
11. 	Film about New Zealand’s gang culture
to be released in December 2019 (6)
13.	See 23 Down
14.	Actor who plays Mary Louise Wright in season two
of Big Little Lies, which first aired in June 2019 (6)
16.	New Co-op app launched in September 2019,
which gives Co-op members access to personalised,
paper-free savings that can be used in any of our
Food stores (6)
19.	Day of the week England won the Cricket
World Cup Final in July 2019 (6)
20.	In April 2019, Joe Biden launched his bid to
become president of this country (3)
21.	Hazard, who scored his first goal for Real Madrid
in October 2019 (4)

4

3

7

5

6

8

10

9

12

11
13
14

Across

1.	In May 2019, we launched a partnership with this major
retailer, where you can order products from the ease
of your home and collect from a select number of
our Co-op stores (4,5)

2

16

17
19

18
20

15

21
22

23

24

Down

1.	He became UK Prime Minister
in July 2019 (7)
2.	Royal prince defended by Elton John in
August 2019 for his use of private jets (5)
3.	Campaign launched in June 2019:
an important milestone for Co-operate
2022, our Community plan (10)
4.	Theresa May made him Secretary
of State for International Development
in May 2019 (7)
5.	In July 2019, the government’s
emergency committee ______ discussed
Iran’s seizure of a British-flagged oil
tanker in the Gulf (5)

22.	In September 2019, FIFA announced a series of measures
to restrict fees paid to these footballers’ representatives (6)

6.	We received _____ thousand nominations
for the 2019 #BeingCoop Awards before
they closed in February 2019 (5)

24.	In September 2019, Britain tabled proposals
for alternatives to the Irish _____ in an attempt
to unlock a Brexit deal (8)

10.	In October 2019, train company
Southeastern issued warnings about
_____ delays (4)

Complete the Big Co-op Crossword of the Year competition for a chance to win £50 worth of Co-op gift vouchers.
To enter, scan the QR code on this page (or type the address that’s next to the QR code) to go to the prize draw entry page.
Submit your answers and contact details on the page between 00:01 on 28.11.19 and 23:59 on 18.12.19 to enter. Open to
Co-operative Group employees only. Internet access required. Full T&Cs apply – see prize draw entry page via the link, right.

11.	Scandinavian airline which announced
a massive European expansion in
September 2019 (3)
12.	Thunberg, the climate change
activist nominated for a Nobel Prize
in March 2019 (5)
15.	Scottish football club that signed Jermain
Defoe on loan in January 2019 (7)
17.	This country’s Notre-Dame Cathedral was
engulfed by a major fire in April 2019 (6)
18.	The _____ World Cup final, a major
sporting event in November 2019 (5)
19.	In October 2019, _____ parliamentary
elections were held in Kosovo (4)
21.	Lead character in Frozen 2,
a November 2019 cinema release (4)
23.	And 13 Across. Andrew Flintoff
started hosting this TV show in
June 2019 (3,4)

bit.ly/crossword2019

