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– a year we’d
never imagined

When we published our Local Heroes issue
of this magazine in the summer, we had no
idea how long this would go on for.

H

ow you’ve sustained your
energy is extraordinary.
I know it’s been mentally
and physically exhausting
for most of us, but the
strength of the One Co-op team
has been really encouraging to me.
You’ve pulled together locally and
nationally to support each other through.
At Co-op, our Vision is to Co-operate
for a Fairer World. We do that in so many
ways – from feeding the nation and
helping families say their best goodbyes,

to doubling the amount we reinvest
in communities, extending free school
meals to our academy kids, and taking
a firm and public stand against racism
through our Inclusion Commitments.
This magazine contains just some of
your amazing stories of living out
our Vision. And there are countless
more being posted every day
on Yammer, Facebook, Twitter
and on our colleague website,
coop.co.uk/colleagues. It makes
for an inspiring read!

“No matter what your
beliefs or how you’re
planning to spend the
holidays, I hope you’re
able to connect with
the people you love.”
And I’ve seen so many
examples of you living out
our Vision by doing what
matters to support your
local communities and
the most vulnerable, up
and down the country.
Jean-Marie Hughes,
Jean-Marie Hughes and Liz
Lead Trade and
Mclean from our Food business
Improvement Manager
even got recognised in the
Queen’s Birthday Honours list
for their work during the
pandemic – though when I
called them, they both told
me they felt like they were
‘just doing their jobs’.
This is what #BeingCoop
is all about!
In the meantime, Christmas Liz Mclean, Store Manager
Brodick Food store
isn’t far away, although it will

no doubt look very different
for many of us this year.
We’ll be finding new
ways to celebrate, much
as we had to get online
and get creative with our
celebrations for Eid, Diwali
and Rosh Hashanah. No matter
what your beliefs or how you’re
planning to spend the holidays,
I hope you’re able to connect
with the people you love –
even if you can’t all gather
around one table this year.
Thank you for everything
you’ve achieved – for the
care, the commitment and
the co-operation. Steve
Steve Murrells,
Co-op Group CEO

Discover
more!

We’ve used lots of QR
codes and shortened web
addresses throughout the
magazine to help you delve
deeper into our stories.
Whenever you see a
QR code like this

scan it with your
mobile phone camera
or a QR reader app.
You can download an app
from Google Play or the
Apple App Store.
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We know our colleagues up and down the
country go above and beyond to make this
time of year special for so many people.
We checked in with a few of our #BeingCoop
award winners to get a flavour of how
they’ll be spreading season’s greetings
in their communities.

D O U G I E M C FA DZ E A N
D E L I V E R Y D R I V E R – B O W M O R E I S L AY

Local hero winner

ST RS
A GALA XY OF

ALEX MIHAES
CUSTOMER TEAM MEMBER –
SK IP TON ROAD FOOD S TORE

Members’
choice winner

I’ve spent this year
dedicating myself to
others by comforting them and
making sure they don’t ever
feel alone. It’s difficult at times
but I trust myself to help.
“I plan to spend time with
a customer who’s become a
firm friend. She recently suffered
a bereavement, so I want to help
her through her first festive season
following her loss.”
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ADAM ANDE RSON
W A R E H O U S E O P E R AT I V E –
BIRTLEY DEPOT

Logistics colleague
of the year
I’m looking forward to
Christmas this year.
I’ll be supporting the
Feeding Families charity
by donating food or
money, then helping
them make food
hampers for families
to enjoy over the
festive period. I’ll also
make an extra one to
give to a neighbour
for that little bit of
added help.”

I’ll be working with the Islay Resilience Group, making
sure nobody goes hungry or is lonely. Supporting those
struggling financially, socially or through isolation over the
festive period and beyond, is more crucial than ever.
“As a retired police officer, I’ve got lots of strange stories
to tell. I spent the millennium celebrations on Hogmanay
(New Year’s Eve) policing in the middle of an animal-feed
factory, which was being used as overflow for a rave. It was
freezing and very bleak!”
AGG I E WA LK E R
CUSTOMER TEAM MEMBER –
BE VE RLE Y ROAD FOOD S TORE

Be yourself
always winner
LIZ MCLEAN
S TORE MANAGER –
BRODICK FOOD STORE

Succeed together
winner

My team will be
pulling out all the
stops and turning a
horse box into our very
own grotto! Our team
leader, Laura,wrapped all
the presents last year and it
was wonderful to hear the squeals
of delight from children when they
visited and received a gift.
“We normally supply food for
community events organised for elderly
people who spend the festive period alone.
But this year, our kilted home-delivery
van driver, Peter, will be dropping off
Christmas dinners direct to their doors.”

I always visit our local nursing home
over Christmas. Lots of the residents are
former customers, so I know them well.
Their faces light up because I always wear my
elf costume and take yummy treats with me.
“I’ve got two favourite festive moments.
The first is seeing the excitement
on children’s faces at
our annual Christmas
carol service. Held just
before the big day,
it’s special to see parents
and grandparents
watching with pride.
“And last year, I was able
to give store donations to
the homeless. It was so rewarding
to have a chat while knowing I’d
done something to help others.”

The #BeingCoop Awards will be back
for 2021. Keep your eyes peeled for
more details coming soon.
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We’re here
for you
Our colleague networks play an important role in
building an inclusive and diverse culture. So, what’s
their take on this year’s festive season – and their
wishes for 2021? We called them to ask.
Rebecca (PACT): Let’s start by talking
about what the festive period means to
your networks.
Aysha (Strive): It’s usually a time
for young colleagues to reconnect
with loved ones, but this year’s looking
likely to be a difficult period
for everyone. The restrictions of not
being able to see or spend time with
families will definitely have an effect
on our colleagues’ mental health.
Rebecca (PACT): For parents and
carers, it’s a time of great celebration
– but also great stress and emotional
pressure. Our focus is on being there for
each other, whatever our circumstances.
Karen (Aspire): Agreed! Support
is crucial. The festive period can bring
extra pressures for women: creating
the perfect Christmas, extra caring
responsibilities – and we know that
domestic violence against women
increases at this time of year.
Gabi (Aspire): It can leave women
feeling isolated and overwhelmed.
We want to connect women so
they’re part of a community who
understand them.
Carly (Represent): The festive
period is so different for everyone.
Some people have been isolating since
March because of the risks to their health.
We need to be mindful and recognise
that, while some of our members will be
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Who we are
PACT (Parents
and Carers Together)

Raising awareness of the needs of working
parents and carers.

Aysha

Strive Network

Karen

Rebecca

James

Ruwaida

The networks welcome
all members, including
allies, so we’d encourage
you to get involved,
even if you don’t identify
with that specific
demographic group.

James (Respect): It’s a time that’s
celebrated in so many ways, and
it’s important to recognise that.
Fundamentally, the LGBTQ+
community has the same hopes as
most people. Spending time with
those we love, in safety, without
fear of prejudice or violence.

James (Respect): Our biggest priorities
are to improve our connections, make
sure that everyone has a voice and to
regain our place as a Stonewall Top
100 employer. We also want to make
sure education and guidance about
sexual orientation and gender
identity is available to everyone.
We’re evolving how we work, giving

Strive@coop.co.uk
colleagues.coop.co.uk/strive

Aspire Network

A community of colleagues supporting
women and their career development.
All women in Co-op have a right
to equality. The network’s fully inclusive,
welcoming women and their allies.
Aspire@coop.co.uk
colleagues.coop.co.uk/aspire

Ruwaida (Rise): I echo that.
The festive period will mean different
things for our BAME community.
It certainly won’t be what we’re
used to.

Rebecca (PACT): It’s so important
we all play our part with inclusivity.
What initiatives do you have in mind
for next year?

Bringing young colleagues aged
16-30 together with other generations,
to work together and support
one another. All ages welcome.

Kavita

Gabi

enjoying time with their families,
others won’t.
There are also pockets of our network
identifying as LGBTQ+ who are
members of the BAME community,
parents or young (or maybe all
those things!). We’re an incredibly
diverse group, with a unique perspective
on what Christmas means for us.

Search for PACT on Yammer.
(If you don’t have a Yammer licence,
please speak to your manager.)

Carly

Represent Network

Established to provide a supportive
community for disabled colleagues,
while promoting fair representation and
opportunities across Co-op.
Disabilitynetwork@coop.co.uk

Rise Network

A supportive community for
colleagues from Black, Asian and
minority ethnic (BAME) backgrounds.

colleagues and customers alike access
to the support they deserve.

support our colleagues’ experiences,
especially during these difficult times.

Rebecca (PACT): 2020 brought
in new ways of working, and more
people found themselves juggling
caring responsibilities. I’m hoping
we can involve even more of our
colleagues in PACT going forwards.

Gabi (Aspire): Our new leads have
lots of ideas too. We’re definitely
looking forward to expanding our
ally and ambassador networks to
improve Co-op, not only for women,
but for all colleagues.

Kavita (Strive): We’re still scoping out our
vision, but we have lots of exciting ideas.
We really want to understand and

Ruwaida (Rise): We’re planning to
continue to educate and increase
cultural awareness, alongside

ending racial inequalities.
We hope to deepen our
relationships with the other
networks to look at how race
intersects with other
identity markers.
Carly (Represent): We’re all
about keeping up the momentum
of 2020. We’d love more colleagues
to join us on our journey to
fairer representation, while
celebrating difference!

Rise@coop.co.uk
colleagues.coop.co.uk/
rise-black-asian-and-minority-ethnic

Respect
LGBTQ+ Network

Creating a workplace where lesbian, gay,
bisexual, transsexual and queer colleagues
can be themselves, always.
RespectLGBT@coop.co.uk
colleagues.coop.co.uk/respect-lesbiangay-bisexual-transgender-plus-network
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Safer colleagues: the update

Colleague safety is always front of mind – that’s why we set up the Safer Colleagues,
Safer Communities campaign. But this year’s pandemic has brought fresh challenges.
So what’s the latest news in the effort to keep each other safe?

1. Campaign
Back in January, we asked you to
join the campaign and send a
signed letter to your local MP to
highlight the extent of the danger
to retail workers. More than 5,000
colleagues did just that and we finally
got a response from the government
on what they plan to do to protect
shop workers.
We’re now working with Alex
Norris, Labour (Co-op) MP for
Nottingham North, and calling on
the government to create specific
legislation to protect shop workers
through The Assaults on Retail
Workers (Offences) Bill. Jo Whitfield,
Food CEO, also wrote a personal
letter to the prime minister to ask
for his support.

More than

5,000
signed letters

2. Operations
Our stores can become targets for
antisocial behaviour, including prolific
shoplifting and verbal, and sometimes
physical, abuse.
We’ve been working closely with
150 safety-focus stores, which have
been selected to trial and showcase new
technology and equipment. We’ll use
the insights to work out the best ways of
keeping our colleagues safe. The new
measures include:
Defensive merchandising
We’re using protective packaging on
high-value items such as steak and
baby milk. The packaging is almost
impossible for offenders to remove
without damaging products.
We’ve also been trying out SmartWater
sprays and fog cannons in high-value
locations, such as kiosks and
cigarette gantries. When activated, a dense
fog covers the area, making it difficult for
offenders to leave the store and, importantly,
covering them in a spray containing
SmartWater’s unique forensic signature.
It’s invisible to the naked eye but lasts at least
five years and can help the police to track
down criminals and stolen goods.

Personal safety devices
Body-worn cameras give colleagues a
greater sense of safety and automatically
record any incidents as evidence.
In fact, the sight of the cameras is
enough to deter people from
anti-social behaviour.
CCTV
Our intelligent CCTV systems help
us spot repeat offenders and gather
evidence to help convict criminals.
In support of this, we’re also introducing
cameras at our self-serve tills. The screens
above the till will help reduce the thefts,
accidental or otherwise, when customers
are self-scanning their items.
Chris Whitfield, Chief Operating
Officer, taking a selfie on recently
installed cameras in the shop
in 1 Angel Square
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Dealing
with grief

I

n Funeralcare, our
bereavement groups have
faced their own challenges
this year, despite being
needed more than ever.
Mark Chappelhow, National
Community Strategy
Manager, told us why group
support can be a lifeline.
“As the year draws to a close,
it’s a natural time for reflection
and remembrance. Sadly, for many,
this year will involve bereavement
following the loss of a loved one

3. Community
We know that the best way to cut
crime in the future is tackling its root
causes now. So we give money to
local organisations that focus on those
issues – and so far this year, we’ve
donated £5.5m to support 1,600 such
causes across the UK. The money
has been raised through Membership
donations, which are made each time a
member buys something in our Food
stores (read more about Membership
on page 14).

So far this year we’ve donated

£5.5
million
to support

1,600
causes
across the UK

in unique and difficult circumstances,
impacting the ability to grieve.
“But lots of people find that talking and
seeking support can help them through
the more difficult times. That’s why
our Funeralcare colleagues
provide a network of
bereavement groups
to connect people
going through
similar experiences.
“Social-distancing
requirements have meant
the groups couldn’t always meet
face-to-face, but the need for support
was still there, so we’ve been trialling
online groups, with promising results.
“On the practical side, we’re still
providing free advice through our
bereavement notification service.

It covers everything from
explaining the death registration
process to providing help to
notify financial institutions,
stopping unwanted junk mail,
and even advising how to shut
down or memorialise social
media accounts. We can
also help with probate and
managing estates, arranging free
no-obligation consultations.”

LISTEN AGAIN
TO SAYING
GOODBYE …
WHY WE
NEED TO TALK
ABOUT GRIEF

Your wellbeing

W

ith so much going on,
it’s easy to forget to
look after yourself.
We asked Paul Caudwell,
Health Wellbeing Manager,
for his top tips.
Your wellbeing is our number
one priority and we want to
remind you that we’re here to help.
In the early months of the
pandemic, it felt like the world as
we know it had turned upside down.
Simple things that were often
taken for granted had suddenly
been removed. The routine of daily
life was thrown in the air and quickly
replaced with a merry-go-round
of new restrictions and, in some
cases, isolation.
Although we were all weathering
the same storm, individual
circumstances meant everyone
was affected slightly differently
and the pressure was immense.

We quickly created a
series of Co-op Care
emails to make sure
everyone had access
to all the support and
information they needed.
These are a permanent resource on
our Wellbeing Hub. Make sure you
take a look as more information will
be added soon. Subjects include:
• Coping with uncertainty
• Understanding your mental health
• Emotional connections
• Taking a closer look at your finances
• Coping with bereavement.

FIND ALL
THIS AND
MORE
ON OUR
WELLBEING
HUB

Remember, it’s OK not to be OK – but you’re not alone.

Talking is the first and most powerful step to take. There’s plenty of
support available. Just reach out to a colleague, your manager, a friend,
a loved one or our LifeWorks service, a 24/7, free and confidential service
available to all colleagues. coop.lifeworks.com/life/employee-assistance

10 | November 2020

colleague.comms@coop.co.uk

November 2020 | 11

colleague.comms@coop.co.uk

Co-operate

CO-OPERATING

FOR A FAIRER WORLD

At the start of April, we fast-tracked the
launch of Co-operate, our community
platform, to connect people who
needed help. Emma Goulding was one
of many people offering to help.

It’s what
we do
2020 has thrown plenty
of challenges at us – but
there was one in particular
we were determined to
do something about.
Let’s take a look back at
the impact we’ve made on
our communities during
the coronavirus crisis.

C

lapping for carers, looking
after our neighbours
and socially distanced
chats over the fence:
the pandemic made our
worlds smaller and our communities
more important than ever.
As you know, we’re committed
to supporting local causes and
the people around us, so when it
became clear that some people
were struggling more than ever,
we took action.

IMPACT IN ACTION:

Food Rescue Hub
“Food waste is a real and global issue.
The UK produces around five million
tonnes of perfectly edible food waste
every year. Packaging can end up in
rivers and oceans, and our waste is
often shipped to developing countries.
Producing and harvesting any food
requires energy, which produces CO2
emissions – and even composting food
can generate CO2.
“I want to make sure no good food
goes to waste. That’s why I founded
Food Rescue Hub. We’re a community
food-redistribution group – we take
good-quality and edible unsold food
from food retailers. We then offer it out
to people in our communities on a ‘pay
as you feel’ basis. Our ambition is to
help communities change the way they

“I want to make sure no good food goes to waste.
That’s why I founded Food Rescue Hub.”

Food
Share

Our Food Share scheme fights
food waste by giving products
close to their sell-by date to local,
not-for-profit community groups
at the end of every day.
So far, we’ve given away more than
4.6 million meals, but we want to stop
more people from going hungry.
We’d love to see at least one charity
receiving our unsold products in every
community across England, Scotland,
Wales and Northern Ireland.

Sign up

deal with food waste and
understand the bigger picture.
By redistributing what’s already been
produced, we can save money, resources
and help protect the environment.
“Co-operate has helped us to become
much more visible. The work we do in
our local communities isn’t funded – we
do it because we need to. Co-operate
gives us an opportunity to be seen and
helps us open the door to collaboration
and support, and that helps us grow.”

Spread the word

Know a local group that offers
community services? Tell them
about Co-operate. Charities, causes,
organisations and local community
cafés are all welcome to add
themselves and reach more people
in their area, find volunteers and
gain support. co-operate.coop.co.uk

IMPACT IN ACTION:

Brechin Community Pantry
Kathy Calderwood, member pioneer for Brechin, in Scotland, is also chairperson
of Brechin Community Pantry, which she connected with our anti-waste
Food Share scheme.
Speaking to her local newspaper, The Press and Journal, Kathy explained:
“The Pantry mantra is ‘for those in hardship’. It doesn’t matter who you are: if you need
help, the door is open. And we don’t just hand out food parcels, we hand out food
that people need that’s relevant to their diets.”  

Know a local not-for-profit organisation that could
benefit from Food Share? Please encourage them to
sign up through coop.co.uk/environment/food-share
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Members’
Coronavirus Fund
Kickstarted when CEO Steve
Murrells committed to a 20% pay
cut over three months from April,
the Members’ Coronavirus Fund
received more than £500,000
from members donating their
personal reward.
The fund channelled food to
charity FareShare to fight food poverty
and food waste, helped with funeral
costs for bereaved people also going
through financial hardship, and
supported local causes in communities
particularly vulnerable to the
impact of the pandemic.

National charity partnerships
With more than half of UK adults (60%) and more than two-thirds of young
people (68%) reporting that their mental health has got worse during
lockdown, our partnerships with Mind, Inspire and SAMH (Scottish Association
for Mental Health) are more important than ever. Thanks to the devotion of our
fantastic colleagues, we’ve managed to raise more than £2m for these charities.

IMPACT IN ACTION:

Breast Mates

Based in Prescot, Knowsley,
Breast Mates supports women with
breast cancer. With most of its members
vulnerable to coronavirus, the group
had to cancel its face-to-face meet-ups.
The group switched to Zoom and
Co-op’s donation provided tablets and
internet access to those who hadn’t been
able to get online. This meant they could
join in activities including meditation,
chair yoga and dance.

IMPACT IN ACTION:

The money also enabled the group to
continue running community support,
delivering 550 food hampers, 100 fruit
and vegetable packs, and 550 therapy
packs promoting positive mental health.

Funeralcare Hardship Fund
Funeral poverty became even more
of an issue in 2020, so in May, we
used money raised via the Members’
Coronavirus Fund to launch the
Funeralcare Hardship Fund. This pot of
money provides £250 to help families
of key workers who have died as a
result of coronavirus and are in hardship.

“It felt good to be
able to offer a bit of
extra support and it
made me so proud to
work for the Co-op.”

IMPACT IN ACTION:
Eloise Gascoigne, a
Funeral Arranger in Arnold,
Nottinghamshire, saw firsthand the difference the
Funeralcare Hardship Fund
can make.
“The client was very
open about money being
tight and desperately
wanted to give his mum the
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Making a difference
funeral she deserved,” she said.
“When I mentioned how we
could support him with
the arrangements, he was
really surprised – and
so grateful.
“It felt good to be able to
offer a bit of extra support
and it made me so proud to
work for Co-op.”

Mind the stairs

Keyworth’s Store Manager Trevor
Rigley raised £500 for Mind with a
sponsored stair climb. We caught up
with Trevor to find out more.
What was your inspiration
for fundraising for Mind?
In the past, I’ve struggled with my
mental health. I’ve experienced
anxiety, depression and been in a
very dark place. The future is so much
brighter now and I wanted to help
others going through challenges and
support the great work Mind does.
What did the money go towards?
Mind gives advice and support to
anyone experiencing mental
health problems. They’re a calm,
safe voice in the darkness.

Tell us about the climb
Well, during the height of the
pandemic, I wanted to fundraise
in a way that my whole team could
be safely involved and have some
fun with it. So, we came up with the
Everest stair challenge.
To equal reaching the lofty
summit of Everest, I climbed our
28 steps, which lead to the canteen,
2,160 times over seven days.
It was an incredibly tough challenge,
but every member of staff joined
in, young and old, and I couldn’t be
prouder of them.
In total, we climbed 58,347
steps up – and the equal amount
back down again. Oh, and I did
the last 50 flights in an inflatable
giraffe outfit!

Keep an eye
on colleagues

coop.co.uk/nationalcharity-partnership
to stay up to date
with fundraising
event news

What would you say to other
colleagues thinking of fundraising
for mental health charities?
Go for it! Not only are you making
a massive difference to an amazing
charity, but you can bring your team
closer together while doing something
you can be incredibly proud of.

14 | November 2020

colleague.comms@coop.co.uk

November 2020 | 15

colleague.comms@coop.co.uk

Community
Partnerships Fund
The pandemic has made it clearer than
ever that the inequality gap in the UK
is growing. But by doubling the amount
our members put back into communities,
we’re now able to double the impact of
our work to make things a little bit fairer.

Membership that
makes a difference
In September, we called for a new era of co-operation, with
exciting changes to Co-op Membership. Let’s take a look at
the impact on community wellbeing.

T

he new Membership means
increased colleague member
discount, better offers and
exclusive member deals.
Plus, we put all the bells and
whistles on the Co-op App and doubled
the amount our members give back,
at a time when it’s desperately needed.
Now, every time members buy
selected Co-op-branded products and
services, 2p for every £1 spent goes to
them – and we’re giving the same to our
communities, split between the existing
Local Community Fund and our new
Community Partnerships Fund.

Local Community Fund

It’s raised more than £70m for
more than 21,000 grassroots local
causes since being set up in 2016.

And this year has highlighted what a
lifeline these causes are for so many,
so we’re continuing to support their
vital work.
Gilfach Goch Community Association
has been supporting the local area for
25 years, funding projects such as youth
clubs, employment programmes and
disability groups.
Member Pioneer Joseph Tingle caught
up with Richard Walters from the cause
to chat about how money from the
Members’ 5% Coronavirus Fund and
Local Community Fund helped them
adapt when the pandemic hit.
Richard said: “The funding supplied
our village with meals, fruit and veg-filled
hampers and therapeutic packs such
as bird boxes, grow-your-own hanging
basket packs, and arts and crafts.

Select a cause

Log in to your membership
account via the Co-op App or online to
choose a community cause to support.

Not a member?

Make sure you join as a colleague at
membership.coop.co.uk
/colleague-registration so you
get your extra discounts.

“At the peak of lockdown, people
weren’t able to get out to buy these
types of things – and many were
isolating and stuck indoors. The growyour-own packs were aimed at boosting
mental health, while the hampers were
to give support and show people they
weren’t alone.”
Richard added: “The money
we’ve had through Co-op over the
years has been amazing. People might
not realise the difference it makes,
but when it’s 2p out of every £1 and
you’ve got 10,000 people doing that,
it’s a massive amount of money.
I hope the spirit of community that’s
come about during the pandemic
gives people the incentive to sign
up to become a member and pick
an organisation to support.”

We used the extra money to create the Community
Partnerships Fund, teaming up with like-minded
organisations to tackle the big issues we care about:
access to food, mental wellbeing support, and
education and employment for young people.
We’ll start to build exciting partnerships to help
communities that need it the most, as well as:
• Next year, we’ll build on the
great partnership with the Rio
Ferdinand Foundation (RFF)
to help more young people
have a voice. We’re part of the
Hope 2020 collective on the Youth
Voices programme. With virtual workshops and
training, it aims to support young people to
create social-action projects that drive change
in their communities. Find out more at
bit.ly/youthvoicesprogramme
• We’ll continue to improve mental wellbeing with
Mind, SAMH and Inspire. See page 13 to read
more about the £2m you’ve already raised for the
charities through your amazing fundraising efforts.
• We’ll continue to support the Co-op Foundation.
To make things better, we need to help our
communities to come together. Recent campaigns
include Lonely Not Alone, which tackles the
stigma around youth loneliness.

Donate

Donate your personal
reward to the Community
Partnerships Fund
through the Co-op App
or by logging in to
your membership
account online.
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Christmas
with a twist
Christmas this year will look very
different to the ‘norm’ for many of us.
But when it comes to mouthwatering
products for all occasions, our
Delicious Food team has got
you covered. Katharine Shipley,
Head of Innovation, tells us more.

C

hristmas is an important
time for people to
feel connected to
one another. That’s why
this year, we want to help
our customers to celebrate moments,
rather than ‘things’.
With many of us apart from our
loved ones or unable to connect
physically with our local communities,
that sense of connection is more
important than ever. So we looked for
inspiration in Nordic and Scandinavian
countries, where moments of cosiness,
wellness and contentment are
celebrated: something they call hygge.

You’ll see themes of hygge throughout
our products (in terms of flavour
and design) and ranges (in terms
of simplicity). We want people to
be able to spend less time in their
kitchens and more time enjoying the
delicious food. We also looked at what
was important to our customers –
from recycling and plastics to different
lifestyle choices. As a result, we’ve
made huge improvements to our
product and packaging recyclability.
We’ve also expanded some of our key
categories to make sure all types of diets
have been catered for, including vegan
and Free From. Let’s take a look …

My favourite product this year is the
Irresistible Cranberry and Port Flooded
Pork Pie. This not only looks impactful,
it tastes amazing. The pastry is crisp and
flaky and the filling is packed full of meat
and flavour – delicious!
My team looks at global and
social trends that are affecting how
and what our customers are eating,
alongside key flavour trends.
These insights help us shape our
product ranges. This year’s flavour
trends include truffle, orange (including
bitter orange) and salted or spiced
caramels, so we’ve used these
throughout our ranges.
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Less plastic
is fantastic
We’re committed to making every
single Co-op product easy to recycle
by the end of 2021. This Christmas, our
non-food range not only looks fabulous
but it’s all fully recyclable.

LISTEN TO OUR
THE BIG QUESTION: IS
PLASTIC REALLY THAT
BAD? PODCAST.

Making a big bang
By removing all
the plastic toys
in our Family
Crackers, we’ve
saved a whopping
469,000 pieces of
plastic compared
to Christmas 2018.
That’s 1.4 tonnes –
the same weight
as a small car!
Don’t worry though,
removing the toys
doesn’t mean
we’ve taken away
the entertainment
– they’ve been
replaced with
recyclable and
reusable games.

When it comes to
tidying up, we’ve also
added an easy-to-follow
recycling message on
the pack. Who says we
can’t be environmentally
friendly at Christmas?

This year, our Luxury Crackers
will contain fully reusable gifts,
including festive-shaped biscuit cutters.
Make sure you try the handy recipe
we’ve popped on the box to inspire
your seasonal baking.

Gift bags that keep on giving
What’s the one thing we tend to
forget at Christmas? Gift bags!
Our gift and bottle bags used
to be covered in a thin layer of
plastic lamination that stopped
them from being recyclable.
We’ve removed this, making them
fully recyclable – and they look
so good you’ll probably want to
reuse them and gift them on!

A card isn’t just
for Christmas
We’re pledging to donate
£80,000 from the sale of
our Christmas cards (and
Christmas sandwiches) to
Mind, SAMH and Inspire,
to help bring communities
together and improve
mental wellbeing. This year,
it’s even more important, so
as a little extra step to support
each other, the mottos in our
crackers focus on talking to each
other and finding mindfulness.
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Something for everyone
It can be hard to cater for everyone during the festive period but this year
we’ve got plenty of vegetarian, vegan and free-from alternatives to make
things easier. Our popular plant-based range, GRO, is packed with lots of
tasty vegetarian and vegan products to make the perfect Christmas dinner.

Taking centre stage as an
alternative to the traditional
turkey is our Root en Croute.
It’s packed full of herby
root vegetables and a fruity
cranberry sauce, all inside
vegan pastry, topped with
a seed crumble as a
finishing touch.

colleague.comms@coop.co.uk

Supporting
our suppliers
Christmas is a time for giving, and what
better gift than to give back to local
communities simply by the choices
you make when shopping. Our Future of
Food ambition looks at sourcing and
creating products with care, while making
sure producers are treated fairly.
This year, we’ve a fantastic mix of new
and returning lines to enjoy, with plenty
of mouth-watering treats.

Putting a vegan twist on a
festive favourite, our no-pork
Pigs in Duvets are the perfect
accompaniment. Seasoned vegan
cocktail sausages, wrapped in
a vegan puff pastry and finished
with a paprika sprinkle –
it’s going to be hard to say
no to more than one!

All our farmed fish is responsibly
sourced and certified to at least
one of three independent schemes:
Aquaculture Stewardship Council,
Global Good Agriculture Practices
and Global Aquaculture Alliance Best
Aquaculture Practices (4*).

Among the finest quality seafood this
year is our Irresistible Scottish Smoked
Loch Trout. Kiln-smoked over oak, and infused
with both single malt whisky and honey, it’s
definitely one to get your hands on.

Our gammon is
As part of
RSPCA-assured
our pledged
– an ethical food
support
label dedicated
to farming
to farm-animal
communities,
welfare
100% of our
meat comes
direct from
British farmers. A real showstopper
this year is our Irresistible Sweet
Cured Unsmoked Gammon Joint.
With outdoor-bred British pork
coated in a tantalising muscovado
sugar glaze, it’s crying out to be
carved and enjoyed.

Free from
Not forgetting our Free
From range. This Christmas,
we’ve got even more
fantastic products to
tantalise the taste buds.

No meal is complete without a yummy
dessert, and our delicious Free From
Irresistible Burnt Caramel Sponge
provides just that. It’s a moist sponge
studded with mini fudge cubes, which
you decorate with a rich, smooth, burnt
caramel sauce and, for an added ‘wow’
finish, edible gold glitter. Serving four,
this is sure to please the whole family –
it’s well worth saving some space for!

Our decadent Free
From Irresistible
Choc Box is fully
milk-free and
includes a selection
of luxurious truffles,
such as prosecco,
salted caramel and
choc discs with hints
of strawberry and
orange; perfect for a gift
or for a festive treat with
the family.

Every spoonful of cocoa used in our products benefits
Fairtrade cocoa farmers in developing countries, and
this year, we’ve a really fun product. Our Melting Hot
Chocolate Bombe is quite unique. Simply pop it into
a mug, pour on hot milk and watch the magic happen.
As the rich Fairtrade chocolate slowly melts away, it
releases the marshmallows hidden inside, freeing them
to rise to the top as you enjoy your hot chocolate.
This is the perfect stocking filler.
Our Melting Hot Chocolate Bombe is Fairtrade
Certified – providing fair terms of trade for farmers
and workers in developing countries.

LISTEN TO OUR
UNDERSTANDING
FAIRTRADE: WHERE
DOES YOUR
SHOPPING COME
FROM? PODCAST.
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79%

of UK adults intend to
continue using online
services more frequently.

We’ve continued to roll out our
online grocery shopping to 760+
stores, while also making up to
50,000 deliveries a week from more
than 450 stores offering products
on Deliveroo. This year, 20 stores
have been trialling our new
home-delivery technology, which
we hope to roll out to more stores –
watch this space!

FUNERALCARE

Our redesigned website showcases
all our services and is easier for
clients to navigate.
We continued to bring Office
365 to all our branches, increasing
reliability, so colleagues have more
quality time to spend with clients.

Don’t let a cyber-scrooge ruin your
festive season – here are our top
tips to stay safe online.

INSURANCE

A new online claims registration
system is helping to speed up the
process of reporting a claim.

Our new online hub helps consumers
(and non-legal professionals) make
sense of the law – and signposts
our products that
might help. Our partners
can also use it to give
their clients advice and
refer them to us for
further help.

Introduced in 2019, with an ambition
to shake up the traditional repeat
prescription market, our
Health app has seen
a 400+% growth in
customers this year.

• Create a strong password
(12 characters, including one
number and a special character
such as !,&,%)
• Don’t reuse the same password
and don’t use easy-to-guess
passwords such as pet names, your
football team or your home town
• If you suspect someone knows
your password, change it.
Protect devices from
viruses and malware
Viruses are a type of software that
can steal your data, erase it
completely and even prevent
you from using your device.

LEGAL

HEALTH

Don’t make your
password easy to crack
Criminals will use the most
common passwords to try to
access your accounts – or they’ll
guess using information from
your social media profiles.

• Turn on your antivirus software
•  Keep your devices up to date
• Only install official apps.
REMEMBER: If an offer seems too
good to be true, it probably is.
So, if you’ve found the latest
gadget for a fifth of the normal
price, it’s likely to be a scam.

More than a third (35%) of
people managed their
prescriptions online during
lockdown, and they all plan to
continue with this convenient
way of ordering their medication
once measures ease.

For more tips
visit the National
Cyber Security Centre
at ncsc.gov.uk/
cyberaware/home

*Research was conducted among 2,000 UK adults with YouGov on behalf of Co-op Health in May 2020.
All figures are correct at the time of writing.
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Get finance fit
NO

FOR YOU
StepChange,
LifeWorks,
Neyber, credit unions
FOR FRIENDS
AND FAMILY
StepChange

ARE YOU WORRIED
ABOUT DEBT?

NO

YES

Managing money isn’t always easy – and 2020 certainly hasn’t
been the best of times. With New Year’s resolutions looming, how about flexing your
financial muscle and getting some wellbeing for your wallet? Follow the trail to
discover the resources that can support you.

ARE YOU STRUGGLING TO PAY
THE BILLS EACH MONTH?

YES

YES

DO YOU WORRY
YOU DON’T HAVE
ENOUGH SAVINGS?
NO

FOR YOU
Credit unions

THAT’S GREAT
To help you keep planning
for the future and stay on
top of your finances, why
not check out our credit
unions and our PACE
Pension Scheme.

NEYBER

Money advice and loans for Co-op colleagues.
VISIT: neyber.co.uk/coop

STEPCHANGE

Independent, confidential debt advice.
CALL: 0800 138 111
VISIT: stepchange.org/coop

PACE PENSION

A hub to view and assess your Co-op pension plans.
GET ON BOARD AT: coop.pacepensions.co.uk/im-not-in-pace/

CREDIT UNIONS

Co-operatives that help people to save and borrow.
VISIT: keepcreditunion.co.uk/ (previously Value Credit Union)
OR: co-operativecreditunion.coop

LIFEWORKS

FOR YOU
Shelter, StepChange,
LifeWorks, GroceryAid
FOR FRIENDS
AND FAMILY
Shelter,
StepChange

Enter our
festive competition

WIN
£50
of Co-op gift vouchers!
AND

Have you spotted our

musical elves

throughout this magazine?
We hope you’ve enjoyed reading our
magazine – but we’re not quite done yet.

LOOK OUT
FOR UPDATES
THROUGHOUT
2021

We’re introducing more
tools to support you
with your finances

Wellbeing support,
including health, finance
and legal matters.
CALL: 0800 069 8854
APP: Search LifeWorks at colleagues.coop.co.uk

SHELTER

Advice on housing for renters and homeowners.
VISIT: shelter.org.uk

GROCERYAID
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Help for the grocery industry, including all
Co-op colleagues, not just Food.
CALL: 08088 021 122
VISIT: groceryaid.org.uk

Welcome to this year’s
Christmas competition.
We’ve scattered five musical elves throughout
this magazine, holding banners displaying
lines from festive favourite The Twelve Days
of Christmas. Can you find them all?
Once you’ve spotted them, jot down all the
individual numbers the elves are holding and
total them up. Use the QR code or the
Bitly link below to go to the entry form
and let us know the total number.
The winner will be drawn at random
from the correct entries.

bit.ly/MusicalElvesForm
T&Cs: 18+. Open from 26.11.20 to 04.01.21 to Co-operative Group employees only. To enter, scan the QR code on this page (or type the address that’s next to the
QR Bitly address above into your browser) to go to the competition entry page. Internet access required. Full terms and conditions apply and can be found on the
competition entry page by clicking on the QR code or via the Bitly link.

In the last year, just by shopping with us, our
members have helped fund: 29 horticultural
groups growing food for their communities,
124 playgroups and nurseries, 75 village and
community halls, £2.6 million worth of free
school meal vouchers for 6000 pupils across
the UK, 80 groups that support people suffering
with their mental health, as well as mental
health charities Mind, SAMH and Inspire with
£2m, 41 food banks, 104 community centres, 13
groups educating communities about nutrition,
a £1.54m donation to the National Emergencies
Trust to provide access to food, 45 services
that teach people valuable skills they need
to get back into work, 34 community transport
services helping people get out the house,
45 support groups for people with learning
disabilities, 51 youth centres, over 3 million
Fareshare meals for people who needed a
helping hand during the pandemic, 42 Men’s
Sheds that help reduce isolation and
loneliness, 337 Scout groups, 61 groups
making dance, drama and theatre more
accessible, 351 schools, 131 football clubs
on top of 155 other sports clubs, 56 groups
supporting the homeless, 20 community
groups for senior citizens, 21 local crime
prevention groups, 54 family support centres
70 music groups, 37 bereavement groups,
22 organisations helping those who are
partially sighted, 11 after school and breakfast
clubs, 29 Good Neighbour groups fighting
social isolation, 38 arts and crafts clubs,
4 school uniform banks, 59 groups making
sports accessible for disabled people, 24
community cafés, 20 playgrounds, 28 women’s
groups, 22 counselling groups, 6 groups
providing meals for the disadvantaged,
2 soup kitchens, 32 libraries, 13 groups providing
community allotments, 8 skate parks, 30 sports
centres, 26 community gardens, 13 community
farms, and 50,000 hours of Co-op Member
Pioneers helping out in their communities.
From 30.09.20 2p for every £1 spent on selected Co-op branded products and services will go to community and
local causes. Exclusions and restrictions apply. See membership terms and conditions at coop.co.uk/membership.

And now we’re
Join us
as goes
a
doubling
what
colleague
member
to communities
and
fillmembers
this space
too.
when
shop.
Join us as a member and
fill this space too.
Download the Co-op
App now.

